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Queanbeyan-Palerang Regional Council 

Summary findings 

With an estimated population of 62,239 residents, the Queanbeyan-Palerang region is diverse 
and covers 5,300 square kilometres. The main population area is central Queanbeyan, which 
is a thriving service centre close to Canberra. Along with fast-growing new communities, the 
region boasts the historic towns of Braidwood and Bungendore, national parks, and a rich 
agricultural history. 

A broad cross section of the community participated in the 
Towards 2042 Stage 1 engagement from 21 June to 13 August 2021. 
1,727 people contributed their views and opinions to the project 
through drawing sheets, submissions, an online survey, group 
discussion guides, telephone interviews and an online workshop. 

People were invited to review the current CSP and its relevance to 
today and consider their current community, its strengths, and 
challenges, what they would like it to look like in the future, and 
how we might get there.  

A summary of high-level findings are provided below. 

• Children and young people aged under 18 years were well 
represented in the engagement, through the submission of 
drawing sheets. The two underrepresented age groups were 
18–34-year-olds and those aged 70 years and over. Male 
participation was low (36.5 percent). Participants came from 
both urban (67 percent) and rural residents both taking part.  

• 50.2 percent of respondents were happy or very happy with 
the current Community Vision.  

• 50.0 percent of participants indicated that they had read the 
current CSP. When considering the current Strategic Pillars of 
Community, Choice, Character, Connection, and Capability 
44.8 percent of respondents agreed with them all, and 33.4 
percent agreed with some.  

• When considering the Strategic Pillars respondents indicated 
they felt Council was most ‘on track’ in achieving the strategic 
objective of Community.  

• The beautiful natural environment (14.8 percent), local people 
and spirit (9.9 percent) and location and convenience (9.8) 
were the main aspects that made the community a great place 
to live.  

• The main challenges facing the community were 
environmental sustainability (13.4 percent), changing 
demographics and size (11.1 percent) and jobs and 
employment (10.1 percent).  

• Respondents were asked what they had seen in other areas 
that would enhance the region. Their top responses were 
parks and green spaces (18.3 percent), improved 
infrastructure (15.5 percent) and more activities and events 
(13.4 percent). 

• Infrastructure (13.2 percent), environmental impact (10.4 
percent) and sports and recreation facilities (9.8 percent) 
were ranked highest priorities to achieve over the next 10 
years.  

• The top three projects and services that respondents would 
like to see Council focus on are climate change adaptation 
(6.4 percent), roads and parking (6.0 percent) and aged and 
disability services (5.0 percent).  
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Queanbeyan-Palerang Regional Council 

Methods and participation 

Stage 1 engagement activities gathered personalised views from a broad cross section of the community. The total participation level in Stage 1 
was 1,727 people. Community members will have further opportunity to explore and prioritise strategies once the Draft Community Strategic 
Plan is available. 

 

Table 31. QP – Participation summary 

Total 
participation 

Population (2020 
ERP) 

% of population 
engaged 

1,727 62,239 2.8 

 

As shown in Table 32, Queanbeyan-Palerang Regional Council used seven different methods to engage with the community. The online survey 
and drawing sheets generated the largest number of participants in Stage 1 Engagement. The online survey generated the greatest volume of 
useable data and participant demographic details. 

Table 32. QP – Participation summary by method 

Method Participation 

Measure Number 

Drawing sheets Number of drawing sheets received. 315 

Pop-ups Number of people who attended pop up sessions. 0 

Submissions Number of formal submissions received. 1 

Online survey Number of individual survey responses. 1,041 

Discussion Guides Number of people who contributed to discussions. 239 

Online workshop Number of workshop participants. 15 

Targeted telephone interviews Number of telephone interviews completed by Projectura. 16 

Random telephone interviews Number of calls made by Jetty Taverner. 100 
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The following is a summary of community engagement data collected. 

 

1. Drawing sheets 

• 315 Drawing Sheets received. 

2. Pop-up sessions 

• 0 pop-ups were held. 

3. Submissions 

• 1 submission received: 

o 13 August 2021 - Female resident. 

4. Online survey 

• 1,041 individual responses were received to the Online Survey through Surveymonkey. 

5. Discussion Guide 

• 16 Discussion Guide responses received within the Online Survey. 5 complete responses. 3 partially complete responses. 8 incomplete 
responses (only answered Q1). 

• A total of 239 people contributed to the 8 completed responses. 

6. Online workshop 

• 1 Online workshop held from 10am-12:30pm on 28 July 2021. 15 participants. 

7. Targeted telephone interviews 

• Projectura completed 16 telephone interviews. 

8. Random telephone interviews 

• 100 random phone calls completed by Jetty Taverner.  

• The results will be provided by Jetty Taverner. 
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The profile of the participants shows a broad cross-section of the Queanbeyan-Palerang region were involved in terms of age, gender, location, 
and diversity characteristics. 

 

Table 33. QP – Respondent profile 

Demographics T2042 Engagement CRJO Profile ID 

Characteristic Breakdown % 2016 (%) 

Age Under 18 years 25.9 22.3 

18-34 years 12.4 21.8 

35-49 years 27.4 22.3 

50-59 years 18.3 14.6 

60-69 years 11.7 10.2 

70+ years 6.5 7.5 

Gender Female 60.8 49.8 

Male 36.5 50.2 

Urban/Rural Rural 33.0 - 

Urban 67.0 - 

Diversity LGBTQIA+ 4.7 - 

Person with a disability 6.5 *    3.9 

Aboriginal or Torres Strait Islander 2.6 3.1 

Non-English speaking background 3.1 *    12.1 

Lived experience of homelessness, mental health or drug issues 5.5  

Difficulty finding affordable housing 0.5  

NOTE: Red represents underrepresentation, and green represents overrepresentation compared to the 2016 census data shown in Profile ID. 

*    Source: ABS Cat 2001.0 

 

 
Figure 26. QP – Respondent location 
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Future engagement stages for the Community Strategic Plan should aim to improve representation of: 

• People aged 18 to 34 years (tertiary education and independence, and young workforce). 

• People aged over 70 years (Seniors and elderly). 

• Males. 

• Aboriginal and Torres Strait Islanders. 

• People from non-English speaking backgrounds. 

 

 

 

 

 

 

 

 

 

 

 

 

 
  

“Me playing soccer” 
Male resident aged 4 years, Queanbeyan 
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Queanbeyan-Palerang Regional Council 

Are we on track? 

The people of the Queanbeyan-Palerang region have an existing Community Strategic Plan. As part of the review and update of this document, 
we asked the community if they thought the plan was tracking well and if they had any feedback. 

 

Vision 2028 

A place offering a wonderful lifestyle for families, a lifestyle created in large part by passive and active 
enjoyment of the natural and built environment. 

The lifestyle is friendly, safe and relaxed – the result of living in an environmental haven, with clean and 
pristine waterways and bushland, a well maintained urban public realm and a commitment to 
sustainable energy and waste. 

 

Q1. How do you feel about the vision in the adopted Queanbeyan-Palerang 
Community Strategic Plan 2018-2028?  
n=759 
 

 
Figure 27. QP – Satisfaction with vision 
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759 people responded to this question. Just over 50 percent rated the current Vision as good or very good. A further 36 percent felt neutral 
regarding the Vision. This indicates a strong level of support for the current Vision. 

Over 30 percent of respondents commented about how the Vision could be improved. A summary of suggested improvements is included below. 

Table 34. QP – Considerations to improve Vision  

Add Alter/refine/define Remove 

Connection. 

Inclusion. 

Innovation. 

Enterprise. 

Include reference to economy/business. 

Vision too broad. 

Enhance reference to environment with 
sustainability. 

Plain English. 

Nil 

 

Q2. Have you read the Queanbeyan-Palerang Community Strategic Plan 2018-
2028? 
n=730 

 

 
Figure 28. QP – Read CSP 

 

Across the engagement, 50.0% of people had read the CSP. Those that had read the CSP were asked further questions. Their responses are 
detailed on the following pages. 
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Within the plan, there are 5 high level strategic pillars. The Strategic Pillars are: 

1. Community. 

2. Choice. 

3. Character. 

4. Connection. 

5. Capability. 

 

Q3. Do you agree with these Strategic Pillars? 
n=308 

 

Queanbeyan-Palerang respondents considered what might be missing under the current themes and strategic pillars in the Queanbeyan-
Palerang Community Strategic Plan. Almost 45 percent indicated they agreed with all of the strategic pillars, and an additional 33.4 percent 
indicated they agreed with some of the strategic priorities. Approximately 5.5 percent of respondents indicated they did not agree with the 
Strategic Pillars. 

 
Figure 29. QP – Strategic pillar support 
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Q4. Do you think we’re on track with delivering the 5 high-level Strategic 
Pillars?  
n=302 

 

Over one fifth (20.9 percent) of respondents indicated they believed they were on track for achieving the Strategic Pillar for ‘Community’. An 
additional 45.4 percent thought they were partly on track. 20.5 percent of respondents indicated they believed they were on track for achieving 
the ‘Character’ pillar, with an additional 45.6 percent indicating they were partly on track. This shows higher satisfaction for progress towards 
these two pillars. Achieving a high level of responses for ‘no, not on track’ was the pillar for ‘Connection’, with almost one third (32.7 percent) of 
respondents indicating that they did not believe they were on track for achieving this objective. 

 
Figure 30. QP – On track with strategic pillars 
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Table 35. QP - Missing from the CSP 

Strategic pillars 

• Sustainability. 

• Education and schools. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
  

“More grass. Lots more 
trees/ nature. Less 
buildings. Just paths, 
no roads. Just bikes, 
no cars. People who 
smoke and litter get 
arrested” 

Male resident aged 10 years, 
Jerrabomberra 
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Queanbeyan-Palerang Regional Council 

Where are we now? 

Q6. What makes your community a great place to live? 
n=919 

 

QPRC residents were asked to identify what made their community a great place to live. 3,345 insights were provided by 919 people across five 
engagement methods including drawing sheets, online surveys, discussion guides, online workshops and targeted telephone interviews. 

The top 5 five strengths identified across all methods include the beautiful natural environment, local people and spirit, location and 
convenience, peace and quiet, and lifestyle. Comments relating to these strengths include: 

Beautiful natural environment (14.8 percent): The natural, rural, and beautiful landscape. Including the abundance of trees, the views, the river 
corridor, the green spaces complimenting the built environment, and access to mountain and bushland. 

Local people and spirit (9.9 percent): Community spirit, grass roots mentality, multicultural and diverse people, friendliness, and the kindness 
and warmth of people living there. 

Location and convenience (9.8 percent): The connectivity within the town, its walkability, convenience of its proximity to Canberra, and having 
adequate facilities and services nearby. 

Peace and quiet (8.9 percent): A peaceful and serene lifestyle came to the forefront, noting the area’s natural beauty and quiet place to escape 
the hustle and bustle of Canberra. 

Lifestyle (8.1 percent):  Affordable lifestyle and sense of balance in being a rural community with access to the city. The country feel and 
relaxed vibe, and resulting sense of wellbeing. 

 
Figure 31. QP – Strength attributes 
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Almost 86 percent of consultation inputs came from the community’s participation in the online survey. The remaining inputs were largely from 
the drawing sheets consisting of young people’s voices (6 percent), as well as targeted telephone calls (4 percent). Although only accounting for 
6 percent of the total feedback, the drawing sheets demonstrated clearly that young people value the sports and recreation opportunities and 
the beautiful natural environment most. For those groups and participants who took part in the discussion guides or targeted phone calls, other 
important strengths identified were community groups and volunteers and the sense of community 

 

Table 36. QP - Strength attributes by method 

LGA Top attribute Attribute 2 Attribute 3 Attribute 4 Attribute 5 

Queanbeyan-Palerang 

n=919 

Beautiful natural 
environment 

Local people and 
spirit 

Location and 
convenience 

Peace and quiet Lifestyle 

Drawing sheets 

n=157 

Sport and 
recreation 

Beautiful natural 
environment 

Local people and 
spirit 

Our towns and 
places 

Businesses 

Online survey 

n=584 

Beautiful natural 
environment 

Location and 
convenience 

Peace and quiet Local people and 
spirit 

Lifestyle 

Discussion guides 

n=150 

Community groups and volunteers/ History and heritage/ Lifestyle/ Peace and quiet/ Sense of community 

Online workshop 

n=12 

Sense of community Local people and spirit/ Location and 
convenience 

Our towns and places/ Lifestyle 

Targeted telephone 
interviews 

n=16 

Sense of community Local people and 
spirit 

Lifestyle Community groups 
and volunteers 

Our towns and 
places 

 

Q7. What do you think are the main challenges facing our community? 
n=753 

 

Queanbeyan-Palerang residents considered the challenges facing their community. 2,407 insights were provided by 753 people across six 
engagement methods including an online survey, discussion guides, and online workshop, targeted telephone interviews, submissions and 
drawing sheets. Of those methods, 74 percent of feedback we heard was collected through the online survey.  

The top five challenges identified by participants across the engagement methods were environmental sustainability, changing demographics 
and size, jobs and employment, climate change and adaptation and governance and leadership. A summary of further comments regarding each 
challenge is provided below.  

Environmental sustainability (13.4 percent): Conservation, land management, sustainability, water security and education and awareness.  

Changing demographics and size (11.1 percent): Ensuring that infrastructure keeps pace with change, maintaining a rural lifestyle, sustainable 
growth and population growth, catering for older people and dealing with the evolving nature of the community in relation to participation, 
expectation and balancing the needs of the community.  

Jobs and employment (10.1 percent): Employment and attracting and retaining a skilled workforce. 

Climate change and adaptation (9.2 percent): Adapting to climate change and taking action, raising awareness and urgency relating to climate 
change, ensuring the area is prepared for adverse weather events and natural disasters.  

Governance and leadership (9.1 percent): Improving communication and community engagement, increasing organisational competence and 
ensuring an equal distribution of services and funding across the Council area, maintaining rates at an affordable level, making sure each area 
of the Council has strong representation, the relationship with state and federal governments and their representatives and strong strategic 
planning.  
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Figure 32. QP – Challenge attributes 

 

Nearly three quarters of engagement participants provided feedback via the online survey. The main challenges identified through the survey 
align with those outlined above. Although statistically less prevalent than the five main challenges outlined above the following challenges were 
also identified throughout discussion guides, the online workshop and targeted telephone calls: recovery from COVID-19 and natural disasters, 
housing, infrastructure and social issues.  

 

Table 37. QP - Challenge attributes by method 

LGA Top attribute Attribute 2 Attribute 3 Attribute 4 Attribute 5 

Queanbeyan-Palerang 

n=753 

Environmental 
sustainability 

Changing 
demographics and 
size 

Jobs and 
employment 

Climate change and 
adaptation 

Governance and 
leadership 

Online survey 

n=575 

Environmental 
sustainability 

Changing 
demographics and 
size 

Jobs and 
employment 

Climate change and 
adaptation 

Governance and 
leadership 

Discussion guides 

n=150 

Changing demographics and size/ Jobs and 
employment 

Climate change and adaptation/ Governance and leadership/ 
Recovery from COVID-19/ Recovery from natural disasters 

Online workshop 

n=12 

Infrastructure Our economy/ Social issues Housing availability 
and affordability 

Services 

Targeted telephone 
interviews 

n=12 

Our economy Changing 
demographics and 
size 

Housing availability 
and affordability 

Infrastructure/ Jobs and employment 
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Queanbeyan-Palerang Council 

Where do we want to be in 10 years’ time? 

Q8. What have you seen in another area/shire that you think would work well in 
your community?  
n=600 

 

The Queanbeyan-Palerang community were asked if they had seen anything in another area or shire that would be good in their community. Of 
the 600 respondents, 67.5 percent answered ‘yes’, resulting in 426 inputs. The feedback was provided  across four engagement methods, 
including online surveys, discussion guides, online workshops and targeted telephone calls. 

The top 5 categories of things the community would like to see as measured across all methods of engagement include parks and green space, 
improved infrastructure, more activities and events, town planning and economic growth.  

 
Figure 33. QP - Major suggestions from other areas 

 

Comments relating to these categories include: 

Parks and green space (18.3 percent): More areas that are dog-friendly, gardens, playgrounds, barbeque and picnic facilities, paths for 
walking/cycling, and a rail trail. 

Improved infrastructure (15.5 percent): Library improvements, improved accessibility, maintenance and upgrading of roads, more sports 
facilities, a community hub, and an aquatic centre with heated swimming pool. 

More activities and events (13.4 percent): More events for diverse age ranges, nightlife, festivals, markets, more options for indoor activities 
such as a cinema, arcade or bowling, and sports events. 
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Town planning (9.6 percent): Creating a pedestrian-friendly town, beautifying the town centre, not over-developing, utilising natural assts in 
planning, and creating more appealing main streets. 

Economic growth (9.6 percent):  Improved selection and variety of shops and restaurant options, supporting local businesses, diversifying the 
economy, having a caravan park and promoting tourism. 

 

Out of the consultation inputs for this question, 87 percent resulted from the online survey. The overall results correlate closely with the online 
survey. Targeted telephone calls and online workshops indicated that environmental sustainability was also something the community would 
like to see, specifically speaking to recycling, waste management, conservation, and clean energy. The weight of this (12 percent of total inputs) 
needs to be considered in light of the level of participation in the ‘other’ engagement methods.  

 

Table 38. QP - Suggestions from other areas by method 

LGA Top attribute Attribute 2 Attribute 3 Attribute 4 Attribute 5 

Queanbeyan-Palerang 

n=600 

Park and green 
space 

Improved 
infrastructure 

More activities and 
events 

Economic growth Town planning 

Online survey 

n=358 

Park and green 
space 

Improved 
infrastructure 

More activities and 
events 

Economic growth Environmental 
sustainability 

Discussion guides 

n=90 

Care and safety/ Environmental sustainability/ More activities and 
events 

- - 

Online workshop 

n=12 

Improved 
infrastructure 

Economic growth More activities and events/ parks and green space/ Town planning 

Targeted telephone 
interviews 

n=15 

Park and green 
space 

Care and safety/ Environmental sustainability/ More activities and events/ Town planning 

 

 

Q9. What is one thing you would like to see achieved in your community in the 
next ten years?  
n=807 

Queanbeyan-Palerang residents were asked what one thing they would like to see achieved in the next 10 years. 807 people responded, and 
provided 884 different insights. The feedback was provided across four engagement methods, including an online survey, discussion guides, an 
online workshop and targeted telephone calls. 

The top five categories across all methods of engagement include infrastructure, economic growth, environmental impact, beautification and 
town identity, strong and unique community and sports and recreation facilities. Comments relating to these categories include: 

Infrastructure (13.2 percent): Car parking, improved drainage, maintained footpaths, improved internet infrastructure, upgraded roads, and 
improved water quality. 

Environmental impact (10.4 percent): Council leadership on climate change mitigation and adaptation, becoming carbon neutral, net-zero 
emissions, renewable energy, waste management, and environmental conservation and protection. 

Sports and recreation facilities (9.8 percent): Additional walking and bicycle paths, additional playgrounds, indoor pool facilities, and 
constructing a rail trail. 

Economic growth (8.1 percent): Business attraction and support, diversifying industry, more retail shops, expanding tourism opportunities. 

Beautification and town identity (8.1 percent) Revitalising the CBD and improving the main street, beautification of the town and cleaner 
streets. Maintaining the heritage and history and developing the riverside waterfront. 
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Figure 34. QP - Priorities 

 

The overall list correlates closely with the findings of the online survey, which represented 76.5 percent of all inputs for this question. Through 
other methods of engagement, we heard that infrastructure was important, as well as greener spaces, council management, events and 
entertainment, and housing for all.  

 

Table 39. QP – Priorities by method 

LGA Top attribute Attribute 2 Attribute 3 Attribute 4 Attribute 5 

Queanbeyan-Palerang 

n=807 

Infrastructure Environmental 
impact 

Sport and 
recreation facilities 

Economic growth Beautification and 
town identity 

Drawing sheets 

n=37 

Sports and 
recreation facilities 

Greener spaces Economic growth/ Environmental impact More for young 
people to do 

Online survey 

n=358 

Infrastructure Environmental 
impact 

Beautification and 
town identity 

Events and 
entertainment 

Economic growth/ 
Education and 
training 

Discussion guides 

n=90 

Infrastructure Events and 
entertainment 

Education and training/ Public transport / Strong and unique 
community 

Online workshop 

n=12 

Better council Infrastructure Beautification and 
town identity 

Strong and unique 
community 

Environmental 
impact 

Targeted telephone 
interviews 

n=15 

Infrastructure Beautification and town identity/ Better council / Economic growth/ Housing for all 
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Queanbeyan-Palerang Regional Council 

How will we get there? 

Q10. What services or projects do you think Queanbeyan-Palerang Regional 
Council should be prioritising, or lobbying other levels of government for?  
n=716 

Residents were asked to prioritise services and projects that they would like Council to focus on, and had their say through the online survey, 
discussion guides, telephone interviews and submissions. Across the four engagement methods 2,813 inputs were provided by 716 participants. 

Analysis of all engagement methods has identified climate change and adaptation, roads and parking, aged and disability services, cycle, 
shared pathways and footpaths and gardens, trees and landscaping as the top 5 priorities. A summary of comments provided by participants 
relating to these subjects is provided below.  

Climate change and adaptation (6.4 percent): Climate adaptation, carbon neutrality and environmental stewardship. 

Roads and parking (6.0 percent): Better and safer roads, traffic management, connections between regional cities, maintenance of the rural 
road network and improvement of bridges. 

Aged and disability services (5.0 percent): Availability and provision of aged and disability services, accessibility and inclusion and support for 
other vulnerable cohorts.   

Cycle, shared pathways and footpaths (4.7 percent): Complete footpath upgrades and maintain footpath network. Connected pedestrian and 
bicycle friendly areas. Development of trails and paths. 

Gardens, trees and landscaping (4.6 percent): Improving and maintaining parks and open and green spaces. Greater tree plantings.  

 
Figure 35. QP – Services & projects   
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With more than 94 percent of what we heard coming from participants through the online survey it corresponds closely with the five overall 
priorities outlined. However, even with a small sample size which should be read with caution. It is interesting to note that telephone interview 
respondents placed housing affordability, infrastructure, future resilience and transport in their top five priorities. 

 

Table 40. QP – Services & projects by method 

LGA Top attribute Attribute 2 Attribute 3 Attribute 4 Attribute 5 

Queanbeyan-Palerang 

n=716 

Climate change and 
adaptation 

Roads and parking Aged and disability 
services 

Cycle, shared 
pathways and 
footpaths 

Gardens, trees and 
landscaping 

Online survey 

n=550 

Climate change and 
adaptation 

Roads and parking Aged and disability 
services 

Cycle, shared 
pathways and 
footpaths 

Gardens, trees and 
landscaping 

Submissions 

n=1 

Environmental 
stewardship 

- - - - 

Discussion guides 

n=150 

Aged and disability services/ Community buildings and facilities/ 
Roads and parking 

- - 

Targeted telephone 
interviews 

n=16 

Roads and parking Housing availability and affordability/ 
Infrastructure 

Sports facilities/ Future resilience 
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	Community Engagement Report  Stage 1: Broad engagement
	To support the creation of the 2042 Regional Community Strategic Plan
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	Projectura acknowledges the Traditional Custodians of the land on which we work and recognise their ongoing connection to the Wiradjuri and Yuin land and waterways.
	We recognise the Ngunnawal People, Ngarigo People, Namadgi People, Ngarigo People, Walbanga People, Walgalu People, Murramurang People, Djiringanj People, Gandangara People, and Bemerangal People.
	We also recognise the many other Aboriginal and Torres Strait Islander community members across the region who make up the vibrant communities where our organisation visits and works.
	Projectura pays respect to the wisdom of Elders, past, present, and emerging and shares a commitment to engaging communities with a spirit of reconciliation and respect.

	EXECUTIVE SUMMARY
	This report summarises the findings from the Towards 2042 Stage 1 community engagement. The engagement campaign sought to engage with the broad community to better understand their aspirations and priorities, in order to prepare a Regional Community S...
	The community engagement activities took place across seven unique regions of various sizes and characteristics, including distinct heritage and history, varied natural landscapes, diverse strengths and challenges, and their own sense of priorities mo...
	The seven participating councils had strong participation with 6,700 people having their say between 21 June and 13 August 2021. We heard people’s views on current Community Strategic Plans (CSP), as well as their considered views on their current com...
	A summary of high-level findings for the region are provided below.
	 Many children participated through the submission of drawing sheets, representing 13.4 percent of total participation. The two underrepresented age groups were 18–34-year-olds (2.2 percent) and those aged 85 years and over (0.4 percent). Male partic...
	 The engagement program and plan was severely impacted by COVID-19 restrictions that were imposed in NSW during 2021. Due to the restrictions, many of the face-to-face engagement methods that were planned were unable to proceed.
	 Feedback from the Bega Valley Shire was the highest in the region, representing 29.5 percent of the total engagement. The Queanbeyan-Palerang region received the second-highest feedback, representing 26.5 percent of the total. The lowest response nu...
	 More than one fifth (20.7 percent) indicated they identified as a person from a minority background, including LGBTQIA+, living with a disability, Aboriginal and/or Torres Strait Islander, Non-English speaking, with lived experience of homelessness,...
	 53.9 percent of respondents across the participating Councils indicated that they had read the current CSP for their shire.
	 People said that the beautiful natural environment (17.4 percent), local people and spirit (9.1 percent), peace and quiet (9.1 percent), lifestyle (9.0 percent), and sense of community (7.2 percent) made their communities great places to live.
	 Respondents listed the main challenges facing their respective communities as jobs and employment (10.7 percent), environmental sustainability (9.9 percent), governance and leadership (9.3 percent), retaining and supporting young people (9.0 percent...
	 Respondents shared suggestions from other areas that would enhance their respective community. Top responses related to parks and green space (21.0 percent), improved infrastructure (15.5 percent), additional activities or events (11.6 percent), eco...
	 The main things people would like to see achieved over the next 10 years include sports and recreation facilities (13.5 percent), infrastructure (12.4 percent), environmental impact (10.1 percent), economic growth (9.2 percent) and improved council ...
	 The top three projects and services that respondents would like to see their respective Councils focus on were climate change adaptation (5.6 percent), housing affordability and availability (5.4 percent) and aged and disability services (5.2 percen...

	Introduction
	The aim of the Towards 2042 project is to engage with the broad community to better understand their aspirations and priorities, in order to prepare a Regional Community Strategic Plan for seven councils who are members of Canberra Region Joint Organi...
	Following extensive engagement across a range of activities between 21 June and 13 August 2021, 6,700 people had their say about the future of the region.
	Following the success of a Regional Community Strategic Plan developed by Goulburn Mulwaree, Upper Lachlan and Yass Valley councils in 2016, the CRJO resolved to develop a broader Regional Community Strategic Plan (RCSP) for the period 2022-2042. The ...
	A RCSP presents a progressive approach that meets the Office of Local Government requirements and presents a range of positive cooperative and regional opportunities.
	The following councils are participating in Towards 2042:
	 Bega Valley Shire Council
	 Goulburn Mulwaree Council
	 Queanbeyan-Palerang Regional Council
	 Snowy Monaro Regional Council
	 Snowy Valleys Council
	 Upper Lachlan Shire Council
	 Yass Valley Council
	Each participating council represents their own unique and distinct local government area. Together, the councils face similar challenges and share similar aspirations for the future.
	The objectives of the stakeholder engagement are:
	 To effectively engage the community in the development of a Regional Community Strategic Plan based on the social justice principles of equity, access, participation and rights.
	 To reach community members within the seven participating councils to identify new opportunities and set priorities for the future of their region.
	 To engage hard-to-reach community groups.
	 To meet with relevant stakeholders and agencies to identify how to deliver new strategic actions.
	 To ensure local, regional and state priorities are considered in the development of the RCSP.
	.

	Introduction
	Communications and engagement approach
	A range of communication and engagement activities were undertaken to inform, consult and involve participants across the community. Roughly 6,700 community members were engaged using a range of methods.
	The communications and engagement approach was guided by the Community Engagement Plan finalised by Projectura in May 2021.
	The week that the engagement was due to launch and be implemented, COVID-19 restrictions came into place in a staged manner across the state, requiring an adapted approach.
	Across the seven Local Government Areas (LGAs), broad promotion of the public engagement opportunity was undertaken through a range of corporate communication channels and community networks including:
	 Corporate communications including various Council websites.
	 Distribution of posters directing people to Council’s Towards 2042 page, and to the Towards 2042 survey.
	 Social media promotion via Twitter, LinkedIn and Facebook.
	 News articles in local media, distributed to households across the region.
	 Formal and informal email networks and e-newsletters.
	Engagement activities sought responses to some key questions:
	1. How do you feel about the vision in the adopted CSP?
	2. Have you read the adopted CSP?
	3. Do you agree with the high-level objectives/priorities/themes?
	4. How are we tracking with the existing CSP?
	5. Is there anything missing in the adopted CSP?
	6. What makes your community a great place to live?
	7. What do you think are the main challenges facing your community?
	8. What have you seen in another area/shire that you think would work well in your community?
	9. What is one thing you would like to see achieved in your community in the next ten years?
	10. What services or projects do you think Council should be prioritising, or lobbying other levels of government for?

	Introduction
	How we engaged
	The Towards 2042 broad engagement was open from 21 June to 13 August 2021. The following methods were used across the seven participating councils. Each council used a mix of methods that suited their community.
	 Two drawing sheets aimed at primary school aged children.
	 Each sheet was one page, with an accompanying explanation note for teachers.
	 Structured pop-up engagement activities delivered by participating councils.
	 Held at various locations within each LGA, providing an opportunity for community to have their say.
	 Opportunity for executive and councillors to attend and have community provide direct feedback for consideration.
	 Open to be made at any time during the public engagement period. Submissions were tendered to the respective council.
	 Survey for the broad community.
	 Available online and in hard copy.
	 Guiding agenda and questions for the community groups and committee to complete together.
	 Available online and in hard copy.
	 2.5 hour online workshops facilitate by Projectura.
	 One on one telephone interviews with nominated community and business leaders, and service providers.
	 One on one telephone survey with a random and representative group of community members.
	 Conducted by Jetty Taverner Research Group
	 Each participating council developed a Towards 2042 page on their Council website.
	 A mix of engagement platforms were used, allowing for varied experience from council to council.
	 Encouraged the community to be informed and share feedback.
	 Used to promote the Towards 2042 campaign and in-person engagement (pop up sessions and online workshops), and direct people to Towards 2042 webpages.
	 Relevant comments in response were recorded.
	The same questions were used across each method to guide discussion and provide localised perspectives. Time and age-appropriateness meant that an abridged version of questions was asked in the Drawing Sheets, and in in-person engagement.
	Engagement activities were designed to enable broad participation (in-person, online and in writing, as well as at both structure times, and at times that suited the participants). Consequently, participant demographic details were captured to varying...

	Introduction
	Participation
	Stage 1 engagement activities successfully gathered personalised views from a broad cross section of the community. The total participation level in Stage 1 was 6,700 people. Community members will have further opportunity to explore and prioritise st...
	Total participation numbers included work conducted by Jetty Taverner (as listed in the final column of Table 4). The Taverner Research Group conducted a random telephone survey of residents in eight CRJO LGAs. The findings from their work are reflect...
	As shown in Table 4, the online survey, group discussion guides, and drawing sheets generated the largest number of participants in Stage 1 Engagement. The online survey generated the greatest volume of useable data and participant demographic details...

	Regional findings
	Who did we hear from?
	The profile of the participants shows a large and broad cross-section of the CRJO regional community were involved in terms of age, gender, location, and diversity characteristics.
	Future engagement stages for the Community Strategic Plan should aim to improve representation of:
	 People aged under 34 years (Pre-schoolers, Primary and Secondary schoolers, tertiary education and independence, and young workforce).
	 People aged over 70 years (Seniors and elderly).
	 Males.
	 Aboriginal and Torres Strait Islanders.
	 People from non-English speaking backgrounds.

	Regional findings
	Where are we now?
	Q6. What makes your community a great place to live?
	n=3,950
	Participants throughout the region were asked what made their community a great place to live. The largest response was for the beautiful natural environment (17.4 percent), including the beautiful vistas, untouched landscapes, clean air, and access t...
	In addition, the local people and spirit (9.1 percent), peace and quiet (9.1 percent), and the lifestyle (9.0 percent) were featured prominently in the responses. People saw a strength being that people are kind, welcoming and caring. They also valued...
	The sense of community was also commonly seen as a strength in the region (7.2 percent). Participants in the engagement valued the way the community would come together to help and support one another, especially when times are tough.
	Figure 1. CRJO region - Strength attributes
	Q7. What are the main challenges facing your community?
	n=3,338
	Residents were asked what the main challenges facing their communities were. The challenge most reported was that of jobs and employment (10.7 percent). People indicated that job availability, having job opportunities for young people, and attracting ...
	Additionally, commonly mentioned challenges were environmental sustainability (9.9 percent), governance and leadership (9.3 percent) retaining and supporting young people (9.0 percent) and financial stability (8.2 percent).
	Residents saw a challenge in conserving their natural landscapes, growing their population in a sustainable manner, and building more environmental stewardship. They also recognised the challenge of governance and leadership, including community relat...
	Figure 2. CRJO region - Challenge attributes

	Regional findings
	Where do we want to be in ten years’ time?
	Q8. What have you seen in another area that would work well in your community?
	n=2,245
	Residents in the region were asked what they had seen in another area that might work well in their community. Over one fifth of responses (21.0 percent) included ideas for parks and green spaces, including thoughts surrounding dog-friendly parks, pla...
	They shared ideas that would improve infrastructure, with many people mentioning indoor aquatic facilities and heated pools, improvements for roads and parking, sports facilities and improving accessibility for those living with a disability. In terms...
	Figure 3. CRJO region - Suggestions from other areas
	Q9. What would you like to see achieved in your community in the next ten years?
	n=3,427
	Residents were asked what one thing they would like to see achieved in their respective community in the next ten years. The number one priority resulting from this question was additional sports and recreation facilities (13.5 percent). Residents men...
	In terms of improved infrastructure, residents spoke largely of the revitalisation of their town centres, upgrading of local roads, maintaining gutters, and ensuring buildings and landscapes are well-kept. Priorities surrounding the environmental impa...
	Figure 4. CRJO region – Priorities

	Regional findings
	How will we get there?
	Q10. What services or projects should we be prioritising, or lobbying other levels of government for?
	n=3,120
	Residents in the region were asked what services or projects council should be prioritising or lobbying other levels of government for. The responses were varied, with an even spread across many categories. The top priority residents shared was that o...
	Residents spoke for the need for urgency and leadership when mitigating climate change through policy and action, as well as adapting to climate change through preparing for and responding to natural disasters. In terms of housing availability and aff...
	Figure 5. CRJO region - Services & projects

	Bega Valley Shire Council
	Bega Valley Shire Council
	Bega Valley Shire Council
	Contents
	Bega Valley Shire Council
	Summary findings
	Bega Valley Shire is located on the Sapphire Coast of southern New South Wales and is home to over 34,000 residents. The Shire has a unique and diverse environment which ranges from spectacular coastlines to amazing landscapes featuring beautiful natu...
	Almost 2,000 Bega Valley Shire residents participated in the Towards 2042 engagement from 21 June to 13 August 2021. The people of the community contributed their thoughts and opinions through an online survey, pop ups, discussion guides, submissions,...
	The engagement was essentially focused on four questions. Where are we now, where do we want to be, how will we get there and when will we know we have arrived.
	The following is a summary of the high-level findings obtained from participant feedback.
	 There was a high participation rate for those aged between 35 and 60 years old. Those aged 35 and under or 70 and above were underrepresented. Women represented over 60 percent of participants, with male participation underrepresented. There was a f...
	 51 percent of participants were happy or very happy with the current Community Vision.
	 Over 50 percent of participants indicated they had read the Community Strategic Plan. 59.1 percent agreed with all of the strategic objectives and a further 29.3 percent agreeing with some.
	 A majority of participants felt that  Council was partly on track to delivering strategic objectives across the areas of active and healthy communities, employment and learning opportunities, sustainable living, liveable places, connected communitie...
	 Participants identified the beautiful natural environment (21.6 percent), peace and quiet (9.8 percent) and the sense of community (9.4 percent) as aspects that made their community a great place to live.
	 The main challenges facing the community were jobs and employment (11.5 percent), retaining and supporting young people (10.5 percent) and recovery from natural disasters (10.1 percent).
	 Respondents were asked if they had seen anything in other areas, they thought would enhance the Bega Valley. Ideas shared include parks and green spaces (18.4 percent), improved infrastructure (15.4 percent) and environmental sustainability (13.3 pe...
	 Environmental impact (13.8 percent), sport and recreation facilities (12.3 percent) and housing for all (9.8 percent) were the main priorities respondents would like to see achieved over the next 10 years.
	 Respondents would like Council to prioritise housing for all (8.0 percent), climate change and adaptation (5.5 percent) and health services (5.4 percent).

	Bega Valley Shire Council
	Methods and participation
	Stage 1 engagement activities successfully gathered personalised views from a broad cross section of the community. The total participation level in Stage 1 was 1,922 people. Community members will have further opportunity to explore and prioritise st...
	As shown in Table 12, Bega Valley Shire Council used seven different methods to engage with the community. The online survey and group discussion guides generated the largest number of participants in Stage 1 engagement. The online survey generated th...
	The following is a summary of community engagement data collected.
	 BVSC prepared school packs and delivered them to 15 schools within the Shire on 27 July 2021.
	 74 Drawing Sheets were submitted.
	 Two pop-up sessions held and 40 people participated:
	o In Bega on 25 June 2021. 30 participants. 100% of attendees identified as Aboriginal and/or Torres Strait Islander. Pop-up was held at event to celebrate the 20th anniversary of MOU between BVSC and Local Aboriginal Land Councils.
	o In Bermagui on 30 July 2021. 10 participants.
	 4 submissions received:
	o 17 August 2021 - Organisation.
	o 17 August 2021 – Male resident.
	o 17 August 2021 – Female resident.
	o 19 August 2021 – Male resident.
	 1,275 individual responses were received to the Online Survey through Surveymonkey.
	 65 Discussion Guide responses were received. 20 completed responses, 18 partially completed responses, and 27 incomplete responses (only answered Q1).
	 A total of 418 people contributed to the 38 (fully and partially) completed responses.
	 No online workshop was held.
	 Projectura completed 12 telephone interviews.
	 99 random phone calls completed by Jetty Taverner.
	 The results will be provided by Jetty Taverner.
	The profile of the participants shows a broad cross-section of the Bega Valley community were involved in terms of age, gender, location, and diversity characteristics.
	Figure 6. BV – Respondent location
	Future engagement stages for the Community Strategic Plan should aim to improve representation of:
	 People aged under 34 years (Pre-schoolers, Primary and secondary schoolers, tertiary education and independence, and young workforce).
	 People aged over 70 years (Seniors and elderly).
	 Males.
	 Aboriginal and Torres Strait Islanders.
	 People from non-English speaking backgrounds.

	Bega Valley Shire Council
	Are we on track?
	The people of the Bega Valley Shire have an existing Community Strategic Plan. As part of the review and update of this document, we asked the community if they thought the plan was tracking well and if they had any feedback.
	Q1. How do you feel about the vision in the adopted Bega Valley Shire Community Strategic Plan 2040?
	n=933
	Figure 7. BV – Satisfaction with vision
	There is significant support for the current Vision contained in the Bega Valley Shire Council Community Strategic Plan 2040. Across the engagement methods over 50 percent of respondents were either happy or very happy with the current Community Visio...
	A summary of suggested improvements is included below.
	Q2. Have you read the Bega Valley Shire Community Strategic Plan 2040?
	n=958
	Figure 8. BV – Read CSP
	Across the engagement, 53.4% of people had read the CSP. Those that had read the CSP were asked further questions. Their responses are detailed on the following pages.
	Within the plan, there are 6 high level strategic objectives. The strategic objectives are:
	1. Active and healthy communities.
	2. Employment and learning opportunities.
	3. Sustainable living.
	4. Liveable places.
	5. Connected communities.
	6. Strong, consultative leadership.
	Q3. Do you agree with these strategic objectives?
	n=447
	Over 59 percent of respondents across engagement methods indicated they agreed with all of the strategic objectives, and over 88 percent indicated they agreed with at least some of the objectives. This indicates a strong level of support for the curre...
	Figure 9. BV – Strategic objective support
	Q4. Do you think we’re on track with delivering the 6 high-level strategic objectives?
	n=442
	The majority of respondents thought the Shire was on track or partly on track for achieving the strategic objectives. Demonstrating the respondents higher perception of being on track, with almost 75 percent of respondents indicating that they thought...
	Figure 10. BV – On track with strategic objectives
	Q5. Is anything missing in the Bega Valley Shire Council Community Strategic Plan 2040?
	n=230
	Engagement participants were asked to review the current strategic objectives and provide feedback on anything that was missing. The strategic objectives within BVSC’s current plan are active and healthy communities, employment and learning opportunit...

	Bega Valley Shire Council
	Where are we now?
	Q6. What makes your community a great place to live?
	n=1,102
	Bega Valley residents were asked to identify what made their community a great place to live. 4,557 insights were provided by 1,102 people across six engagement methods, including drawing sheets, pop ups, submissions, online surveys, discussion guides...
	The top five strengths identified across all methods include the beautiful natural environment, peace and quiet, sense of community, local people and spirit, and lifestyle. Comments relating to these strengths include:
	Beautiful natural environment (21.6 percent): The beaches, sea and coast, including the beauty of the rolling hills and unspoilt natural landscape, as well as the peacefulness that the nature and bushland offer.
	Peace and quiet (9.8 percent): Peacefulness, a lack of traffic and crowds, and in generally, being a quiet town.
	Sense of community (9.4 percent): Supportive nature of the community, especially during difficult times. The community working together, and sense of connection to each other and the landscape.
	Local people and spirit (8.6 percent): The kindness and caring attitude of the people, the diversity of residents and how that is celebrated, and that there is a sense of pride in the Bega Valley.
	Lifestyle (6.3 percent): The relaxed lifestyle and slower pace of life, as well as the rural and outdoor setting and ‘vibe’.
	Figure 11. BV – Strength attributes
	The strengths listed above correlate with the findings of the online survey, which represent 94 percent of all inputs for this question. Whilst comprising of less than 6 percent of total feedback gathered, different engagement methods highlighted stre...
	Q7. What do you think are the main challenges facing our community?
	n=1,062
	The Bega Valley community considered the main challenges facing their community. 4,633 insights were provided by 1,062 people across six engagement methods including an online survey, drawing sheets, pop ups, submissions, discussion guides and targete...
	The top five challenges identified across the engagement methods were jobs and employment, retaining and supporting young people, recovery from natural disasters, environmental sustainability and climate change and adaptation. Comments relating to the...
	Jobs and employment (11.5 percent): The amount and diversity of job opportunities, career growth and progression, attracting and retaining a skilled workforce and more recently losing jobs in the area.
	Retaining and supporting young people (10.5 percent): Local employment and training opportunities for young people along with supportive youth services, activities and placemaking to engage young people.
	Recovery from natural disaster (10.1 percent): Continuing recovery from bushfires encompassing individual, infrastructure and economic recovery. Participants felt recovery was being compounded by having to respond to the COVID-19 pandemic whilst recov...
	Environmental sustainability (9.9 percent): Conservation, land management, education and awareness, water security and a transition to clean industry were all raised as areas of focus.
	Climate change and adaptation (9.0 percent): Need for strong emergency management in preparedness for extreme weather events and natural disasters, the impacts to health and wellbeing and the economy, and the need for awareness and urgency relating to...
	Figure 12. BV – Challenge attributes
	The online survey was the predominant method of feedback for participants. The challenges that have been identified through the overall analysis align with those identified by participants in the online survey. For those groups and participants who to...

	Bega Valley Shire Council
	Where do we want to be in 10 years’ time?
	Q8. What have you seen in another area/shire that you think would work well in your community?
	n=811
	The Bega Valley community were asked if they had seen anything in another area or shire that would be good in their community. Of the 811 people who responded, 67.1 percent answered ‘yes’, resulting in 544 inputs. We heard from people across five enga...
	Figure 13. BV - Major suggestions from other areas
	The top five categories include the parks and green space, improved infrastructure, environmental sustainability, more activities and events, and economic growth. Comments relating to these categories include:
	Parks and green spaces (18.4 percent): Community gardens, more dog-approved spaces, botanical gardens, playgrounds for children, skate parks, footpaths and bicycle trails, and seating areas for picnics.
	Improved infrastructure (15.4 percent): Increased accessibility, clean and maintained amenities, facilities and community spaces, maintenance of footpaths, more sports facilities, improved roads and car parking, and the addition of a pool.
	Environmental sustainability (13.3 percent): Clean energy such as solar power, climate change mitigation, conservation of forests and biodiversity, increased environmental leadership on a council-level, plastic-free communities, waste management and w...
	More activities and events (10.9 percent): Arts and culture activities, cinema, events, more non-sport activities, and additional things to do in the evenings.
	Economic growth (10.3 percent): Fostering agritourism, supporting businesses, diversifying industry, job creation, increased retail outlets, and tourism opportunities.
	The overall findings correlate with the findings of the online survey, which represented 93 percent of all inputs for this question. Whilst comprising of less than 7 percent of total feedback gathered, different engagement methods such as pop-ups, sub...
	Q9. What is one thing you would like to see achieved in your community in the next ten years?
	n=928
	Bega Valley residents were asked what one thing they would like to see achieved in the next 10 years. 1,796 insights were provided by 928 people. Feedback was received across six engagement methods, including drawing sheets, community pop-ups, submiss...
	The top 5 categories of things the community would like to see achieved in the next 10 years across all methods of engagement include housing for all, infrastructure, planning, beautification and town identity, and economic growth. Comments relating t...
	Environmental impact (13.8 percent): Council leadership on climate change adaptation and mitigation, environmental stewardship, focussing on renewable energy such as solar power and zero-waste strategies.
	Sports and recreation facilities (12.8 percent): Building a stronger network of bicycle paths, inserting bike lanes, more mountain bike paths, additional walking paths and shared walkways, building a skate park, and building sporting facilities with a...
	Housing for all (9.8 percent): Affordable housing with availability for a variety of household sizes.  Addressing holiday homes that are left empty out of peak-season, housing options for aging or retiring population, and supporting those experiencing...
	Economic growth (9.0 percent): Supporting businesses, diversifying industry, ceasing and transitioning  native and old-growth forest logging, attracting new businesses, and promoting tourism.
	Infrastructure (8.0 percent) Improving road conditions, more footpaths, public toilets, tarring the heavily-used dirt roads, preservation of heritage infrastructure, and better infrastructure maintenance in general.
	Figure 14. BV - Priorities
	The priorities above correlates closely with the findings of the online survey, which represented 85.8 percent of all insights for this question. Different responses from the pop-ups, submissions, discussion guides, pop-ups and telephone calls include...

	Bega Valley Shire Council
	How will we get there?
	Q10. What services or projects do you think Bega Valley Shire Council should be prioritising, or lobbying other levels of government for?
	n=998
	When asked which services and projects, they would like Council to prioritise participants selected from a multiple-choice list of Council services, projects and community priorities. In all, 998 respondents provided 3,856 insights which have provided...
	Analysis of input across all engagement methods indicate that housing affordability and availability, climate change and adaptation, aged and disability services, health services, cycle, shared pathways and footpaths and employment were the top five p...
	Housing for all (8.0 percent): Both housing affordability and availability were identified as priorities across the area. In addition to this a diversity of housing stock to allow people to live in homes that are suitable across each stage of their li...
	Climate change and adaptation (6.6 percent): Adapting and taking action to mitigate the effects of climate change.
	Aged and disability services (5.5 percent): Services, housing, accessibility and activities.
	Health services (5.4 percent): Better hospital facilities, access to GP’s and access to better health care with shorter waiting times.
	Bushfire and flood recovery (4.9 percent): The rebuilding and revitalisation of buildings, the environment, communities, and the economy. Preparedness for future emergencies and events. Helping people heal.
	Figure 15. BV – Services & projects
	86 percent of responses to this question were provided by participants who completed the online survey. Their priorities are consistent with the five focus areas above. Telephone interview respondents identified roads and parking, economic development...

	Goulburn Mulwaree Council
	Goulburn Mulwaree Council
	Contents
	Goulburn Mulwaree Council
	Summary findings
	The Goulburn Mulwaree region is located in the Southern Tablelands of New South Wales and covers an area of 3,223 square kilometres. The region has a population of 34,554 residents. Its main population centres are Goulburn, Marulan, Tarago, Towrang an...
	Over 400 people from the Goulburn Mulwaree region participated in the Towards 2042 Stage 1 engagement from 21 June to 13 August 2021.
	The engagement sought to review the current Tablelands Regional Community Strategic Plan. In addition to a review of the current plan participants were asked questions to gauge where we are now, where do we want to be, how will we get there and when w...
	The following is a summary of the high-level findings obtained from participant feedback.
	 There was a high participation rate for those aged 35 years and above, with young people proportionately less represented through feedback. Women provided more feedback (52.6 percent) than men (45.6 percent). Rural residents were well represented ac...
	 58.6 percent of participants were happy or very happy with the current Community Vision.
	 40.5 percent of participants indicated that they had read the Community Strategic Plan with 49.5 percent agreeing with all the strategic objectives and a further 38.9 percent agreeing with some.
	 Feedback across the areas of our environment, our economy, our community, our infrastructure, and our civic leadership indicates that people feel Council is most on track with the area of our community with 18.5 percent indicating Council had delive...
	 The beautiful natural environment (12.2 percent), location and convenience (11.7 percent) and lifestyle (11.6) were the main aspects that participants thought made their community a great place to live.
	 The main challenges that participants prioritised were jobs and employment (11.9 percent), retaining and supporting young people (11.4 percent) and the economy (9.5 percent).
	 Participants identified economic growth (19.8 percent), improved infrastructure (16.8 percent) and more activities and events (12.9 percent) as projects, places or things that would enhance the GMC area.
	 Infrastructure (15.2 percent), economic growth (14.5 percent) and environmental impact (9.7 percent) were ranked highest when participants were asked what the one thing they would like to see achieved over the next 10 years.
	 Participants would like to see Council prioritise roads and parking (5.1 percent), employment (4.7 percent) and aged and disability services (4.6 percent).

	Goulburn Mulwaree Council
	Methods and participation
	Stage 1 engagement activities gathered personalised views from a broad cross section of the community. The total participation level in Stage 1 was 431 people. Community members will have further opportunity to explore and prioritise strategies once t...
	As shown in Table 22, Goulburn Mulwaree Council used six different methods to engage with the community. The online survey, and random telephone calls  provided the largest number of participants in Stage 1 Engagement. The online survey generated the ...
	The following is a summary of community engagement data collected.
	 0 Drawing Sheets received.
	 Three pop-up sessions held and 23 people participated:
	o In Marulan on 28 July 2021. 14 participants
	o In Tarago on 29 July 2021. 6 participants.
	o In Goulburn on 29 July 2021. 3 participants.
	 1 submission received:
	o 2 August 2021 - Male resident.
	 241 individual responses were received to the Online Survey through Surveymonkey.
	 4 Discussion Guide responses were received. 2 completed responses, 1 dummy response, and 1 incomplete response (only answered Q1).
	 A total of 50 people contributed to the 2 completed responses.
	 No online workshop held.
	 Projectura completed 16 telephone interviews.
	 100 random phone calls completed by Jetty Taverner.
	 The results will be provided by Jetty Taverner.
	The profile of the participants shows a broad cross-section of the Goulburn Mulwaree community were involved in terms of age, gender, location, and diversity characteristics.
	Figure 16. GM – Respondent location
	Future engagement stages for the Community Strategic Plan should aim to improve representation of:
	 People aged under 34 years (Pre-schoolers, Primary and secondary schoolers, tertiary education and independence, and young workforce).
	 People aged over 70 years (Seniors and elderly).
	 Males.
	 People from non-English speaking backgrounds.

	Goulburn Mulwaree Council
	Are we on track?
	The people of the Goulburn Mulwaree region have an existing Community Strategic Plan. As part of the review and update of this document, we asked the community if they thought the plan was tracking well and if they had any feedback.
	Q1. How do you feel about the vision in the adopted Tablelands Regional Community Strategic Plan 2016-2036?
	n=176
	Figure 17. GM – Satisfaction with vision
	Over 58 percent of respondents across engagement methods indicated they were happy or very happy with the current Vision contained in the Tablelands CSP, with a further 31.3 percent remaining neutral. This indicates a strong level of support for the c...
	Participants were asked to provide further comment regarding the Vision. 55 of 176 respondents provided further comment. A summary of suggested improvements is included below.
	Q2. Have you read the Tablelands Regional Community Strategic Plan 2016-2036?
	n=168
	Figure 18. GM – Read CSP
	Across the engagement, 59.5% of people had read the CSP. Those that had read the CSP were asked further questions. Their responses are detailed on the following pages.
	Within the plan, there are 5 high level strategic priorities. The strategic priorities are:
	1. Our environment.
	2. Our economy.
	3. Our community.
	4. Our infrastructure.
	5. Our civic leadership.
	Q3. Do you agree with these strategic priorities?
	n=95
	The majority of respondents indicated that they agreed with all or some of the strategic priorities in the Tablelands Regional Community Strategic Plan (88.4 percent). 4.2 percent of respondents indicated they did not agree with the strategic prioriti...
	Figure 19. GM – Strategic priority support
	Q4. Do you think we’re on track with delivering the 5 high-level strategic priorities?
	n=92
	Goulburn Mulwaree respondents considered how they thought the community was tracking against the strategic priorities indicated in the Tablelands Regional Community Strategic Plan. The respondents believed that they were largely on track for achieving...
	Figure 20. GM – On track with strategic priorities
	Q5. Is anything missing in the Tablelands Regional Community Strategic Plan 2016-2036?
	n=52
	Goulburn Mulwaree respondents considered what might be missing under the current themes and strategic priorities in the Tablelands Regional Community Strategic Plan. There are currently five themes in the Plan including our environment, our economy, o...

	Goulburn Mulwaree Council
	Where are we now?
	Q6. What makes your community a great place to live?
	n=200
	GMC residents were asked to identify what made their community a great place to live. 839 insights were provided by 200 people across four engagement methods including pop ups, online surveys, discussion guides and targeted telephone interviews.
	The top 5 five strengths identified across all methods include the beautiful natural environment, lifestyle, location and convenience, peace and quiet, and history and heritage. Comments relating to these strengths include:
	Beautiful natural environment (12.2 percent): Referring to the clean air, unspoilt and pristine nature, the clean environment and the sense of environmental stewardship.
	Lifestyle (11.6 percent): Affordable living was seen as a major strength, as well as a general sense of balance, a slower pace of life, and the rural or country character.
	Location and convenience (11.7 percent): Referred to the convenience of its proximity to areas such as the coast and regional centres such as Sydney and Canberra, which are favourable for commuters.
	Peace and quiet (8.6 percent): Peacefulness, privacy, and a quiet place to raise families.
	History and heritage (5.8 percent): Referred to the beautiful architecture, preserved parks and gardens, and the documentation and attention given to the area’s history.
	Figure 21. GM – Strength attributes
	Approximately 87 percent of the total consultation insights were collected through the online survey, with the next largest consultation method being the targeted telephone calls (approximately 10 percent). The strengths that have been identified thro...
	Q7. What do you think are the main challenges facing our community?
	n=216
	The Goulburn Mulwaree community considered the challenges facing their community. 790 insights were provided by 216 people across five engagement methods, including community pop-ups, submissions, an online survey, discussion guides and targeted telep...
	The top five challenges identified by participants across the engagement methods were jobs and employment, retaining and supporting young people, our economy, environmental sustainability and governance and leadership.
	Jobs and employment (11.9 percent): Local job opportunities need to increase in order to support a growing population and attracting and retaining staff.
	Retaining and supporting young people (11.4 percent): Activity and employment opportunities for young people to take live, thrive, participate and contribute to the community.
	Our economy (9.5 percent): Attracting new business and supporting existing businesses and economic growth. Another challenge noted was the diversity of retail opportunities and vacant shop fronts.
	Environmental sustainability (9.1 percent): Conservation, land management, economy, water security and transition to clean industry.
	Governance and leadership (9.0 percent): Improving community engagement, strengthening operational competence, equal representation, equal distribution of funds and services across the Council area and improving leadership and governance.
	Figure 22. GM – Challenge attributes
	The challenges identified above correlate with the findings of the online survey which represented 85 percent of the feedback received for this question across all engagement methods.  Although only accounting for 15 percent of the total feedback, fee...

	Goulburn Mulwaree Council
	Where do we want to be in 10 years’ time?
	Q8. What have you seen in another area/shire that you think would work well in your community?
	n=147
	The Goulburn Mulwaree community were asked if they had seen anything in another area or shire that would be good in their community. Of the 147 respondents, 72.5 percent of respondents ‘yes’, resulting in 101 inputs. The feedback was provided  across ...
	The top 5 categories of things the community would like to see as measured across all methods of engagement include economic growth, improved infrastructure, more activities and events, town planning and parks and green spaces. Comments relating to th...
	Economic growth (19.8 percent): Supporting local businesses, attracting shops and restaurants, investing in tourism, and diversifying industry.
	Improved infrastructure (16.8 percent): More areas for community to gather, such as pool halls, lounges, community hubs. Sports facilities, improved accessibility, and improved road maintenance.
	More activities and events (12.9 percent): Encouraging more arts and culture activities, large events and festivals, family friendly activities, and things for children to do.
	Town planning (10.9 percent): Better promotion and protection of heritage, improving streetscapes and including areas for pedestrians, parks and open space, avoiding over-development, and improving the main street.
	Parks and green spaces (8.9 percent): A rail trail, additional walking and bicycle trails, parks and playgrounds, and better signposting.
	Figure 23. GM - Major suggestions from other areas
	The above list of things the community would like to see correlate closely with the findings of the online survey, which represented 81 percent of all inputs for this question. Whilst the majority of inputs resulting from the remaining engagement meth...
	Q9. What is one thing you would like to see achieved in your community in the next ten years?
	n=171
	Goulburn Mulwaree residents were asked what one thing they would like to see achieved in the next 10 years, resulting in 145 insights. The feedback was provided across four engagement methods, including community pop-ups, an online survey, discussion ...
	The top six categories of future priorities include infrastructure, economic growth, environmental impact, beautification and town identity, strong and unique community and sports and recreation facilities. Comments relating to these categories include:
	Infrastructure (15.2 percent): Public toilets, improved road network, better pedestrian access, additional footpaths, secure water supply and better lighting.
	Economic growth (14.5 percent): Responsible industry, diversifying industry and attracting new businesses and shops, and tourism.
	Environmental impact (9.7 percent): Carbon neutrality, council leadership in climate mitigation and adaptation, environmental stewardship, and waste management.
	Sports and recreation facilities (7.6 percent): Additional walk and bike paths, a skate park, aquatic facilities, expanding Wakefield Park, and new recreation facilities such as an athletics track.
	Beautification and town identity (6.9 percent): Revitalising the city centre and improving the main street, increasing vibrancy and adding streetlighting.
	Strong and unique community (6.9 percent): Improving community cohesion and recognising and celebrating Aboriginal Community and history.
	In addition, public transport, community services, environmental impact, and education and training all came in with 5.9 percent of inputs.
	Figure 24. GM - Priorities
	The overall findings correlate with the findings from the online survey, which represented 76.5 percent of all inputs for this question. Inputs from other methods of engagement aligned closely with those in the online survey, however infrastructure wa...

	Goulburn Mulwaree Council
	How will we get there?
	Q10. What services or projects do you think Goulburn Mulwaree Council should be prioritising, or lobbying other levels of government for?
	n=189
	Respondents were asked to identify their top priorities for services and projects in the Goulburn Mulwaree area. Across five engagement methods 189 respondents provided 700 insights regarding services and projects they would like Council to focus on t...
	Cross engagement method analysis has identified roads and parking, employment, events and festivals, infrastructure and health services as the top five priorities for services and projects.
	Roads and parking (5.0 percent):  Well-maintained roads, pedestrian safety, upgraded access to highways and adequate parking,
	Employment (4.7 percent): Increased local job opportunities.
	Aged and disability services (4.6 percent): Services and facilities to support older people and those living with a disability. Increased accessibility across infrastructure and services.
	Events and festivals (4.3 percent): Arts, entertainment and attracting visitors.
	Infrastructure (4.3 percent): Support liveability, business and safety.
	Figure 25. GM – Services & projects
	With respondents to the online survey representing 80 percent of the input into this question, participants who took part in the telephone interviews represented 14 percent of the inputs. The findings across the telephone interviews were consistent wi...

	Queanbeyan-Palerang Regional Council
	Queanbeyan-Palerang Regional Council
	Contents
	Queanbeyan-Palerang Regional Council
	Summary findings
	With an estimated population of 62,239 residents, the Queanbeyan-Palerang region is diverse and covers 5,300 square kilometres. The main population area is central Queanbeyan, which is a thriving service centre close to Canberra. Along with fast-growi...
	A broad cross section of the community participated in the Towards 2042 Stage 1 engagement from 21 June to 13 August 2021. 1,727 people contributed their views and opinions to the project through drawing sheets, submissions, an online survey, group di...
	People were invited to review the current CSP and its relevance to today and consider their current community, its strengths, and challenges, what they would like it to look like in the future, and how we might get there.
	A summary of high-level findings are provided below.
	 Children and young people aged under 18 years were well represented in the engagement, through the submission of drawing sheets. The two underrepresented age groups were 18–34-year-olds and those aged 70 years and over. Male participation was low (3...
	 50.2 percent of respondents were happy or very happy with the current Community Vision.
	 50.0 percent of participants indicated that they had read the current CSP. When considering the current Strategic Pillars of Community, Choice, Character, Connection, and Capability 44.8 percent of respondents agreed with them all, and 33.4 percent ...
	 When considering the Strategic Pillars respondents indicated they felt Council was most ‘on track’ in achieving the strategic objective of Community.
	 The beautiful natural environment (14.8 percent), local people and spirit (9.9 percent) and location and convenience (9.8) were the main aspects that made the community a great place to live.
	 The main challenges facing the community were environmental sustainability (13.4 percent), changing demographics and size (11.1 percent) and jobs and employment (10.1 percent).
	 Respondents were asked what they had seen in other areas that would enhance the region. Their top responses were parks and green spaces (18.3 percent), improved infrastructure (15.5 percent) and more activities and events (13.4 percent).
	 Infrastructure (13.2 percent), environmental impact (10.4 percent) and sports and recreation facilities (9.8 percent) were ranked highest priorities to achieve over the next 10 years.
	 The top three projects and services that respondents would like to see Council focus on are climate change adaptation (6.4 percent), roads and parking (6.0 percent) and aged and disability services (5.0 percent).

	Queanbeyan-Palerang Regional Council
	Methods and participation
	Stage 1 engagement activities gathered personalised views from a broad cross section of the community. The total participation level in Stage 1 was 1,727 people. Community members will have further opportunity to explore and prioritise strategies once...
	As shown in Table 32, Queanbeyan-Palerang Regional Council used seven different methods to engage with the community. The online survey and drawing sheets generated the largest number of participants in Stage 1 Engagement. The online survey generated ...
	The following is a summary of community engagement data collected.
	 315 Drawing Sheets received.
	 0 pop-ups were held.
	 1 submission received:
	o 13 August 2021 - Female resident.
	 1,041 individual responses were received to the Online Survey through Surveymonkey.
	 16 Discussion Guide responses received within the Online Survey. 5 complete responses. 3 partially complete responses. 8 incomplete responses (only answered Q1).
	 A total of 239 people contributed to the 8 completed responses.
	 1 Online workshop held from 10am-12:30pm on 28 July 2021. 15 participants.
	 Projectura completed 16 telephone interviews.
	 100 random phone calls completed by Jetty Taverner.
	 The results will be provided by Jetty Taverner.
	The profile of the participants shows a broad cross-section of the Queanbeyan-Palerang region were involved in terms of age, gender, location, and diversity characteristics.
	Figure 26. QP – Respondent location
	Future engagement stages for the Community Strategic Plan should aim to improve representation of:
	 People aged 18 to 34 years (tertiary education and independence, and young workforce).
	 People aged over 70 years (Seniors and elderly).
	 Males.
	 Aboriginal and Torres Strait Islanders.
	 People from non-English speaking backgrounds.

	Queanbeyan-Palerang Regional Council
	Are we on track?
	The people of the Queanbeyan-Palerang region have an existing Community Strategic Plan. As part of the review and update of this document, we asked the community if they thought the plan was tracking well and if they had any feedback.
	Q1. How do you feel about the vision in the adopted Queanbeyan-Palerang Community Strategic Plan 2018-2028?
	n=759
	Figure 27. QP – Satisfaction with vision
	759 people responded to this question. Just over 50 percent rated the current Vision as good or very good. A further 36 percent felt neutral regarding the Vision. This indicates a strong level of support for the current Vision.
	Over 30 percent of respondents commented about how the Vision could be improved. A summary of suggested improvements is included below.
	Q2. Have you read the Queanbeyan-Palerang Community Strategic Plan 2018-2028?
	n=730
	Figure 28. QP – Read CSP
	Across the engagement, 50.0% of people had read the CSP. Those that had read the CSP were asked further questions. Their responses are detailed on the following pages.
	Within the plan, there are 5 high level strategic pillars. The Strategic Pillars are:
	1. Community.
	2. Choice.
	3. Character.
	4. Connection.
	5. Capability.
	Q3. Do you agree with these Strategic Pillars?
	n=308
	Queanbeyan-Palerang respondents considered what might be missing under the current themes and strategic pillars in the Queanbeyan-Palerang Community Strategic Plan. Almost 45 percent indicated they agreed with all of the strategic pillars, and an addi...
	Figure 29. QP – Strategic pillar support
	Q4. Do you think we’re on track with delivering the 5 high-level Strategic Pillars?
	n=302
	Over one fifth (20.9 percent) of respondents indicated they believed they were on track for achieving the Strategic Pillar for ‘Community’. An additional 45.4 percent thought they were partly on track. 20.5 percent of respondents indicated they believ...
	Figure 30. QP – On track with strategic pillars
	Q5. Is anything missing in the Queanbeyan-Palerang Community Strategic Plan 2018-2028?
	n=138
	Queanbeyan-Palerang Regional Council currently has five Strategic Pillars which structure the CSP. The five Strategic Pillars are Community, Choice, Character, Connection and Capability. Engagement participants considered if there was anything missing...

	Queanbeyan-Palerang Regional Council
	Where are we now?
	Q6. What makes your community a great place to live?
	n=919
	QPRC residents were asked to identify what made their community a great place to live. 3,345 insights were provided by 919 people across five engagement methods including drawing sheets, online surveys, discussion guides, online workshops and targeted...
	The top 5 five strengths identified across all methods include the beautiful natural environment, local people and spirit, location and convenience, peace and quiet, and lifestyle. Comments relating to these strengths include:
	Beautiful natural environment (14.8 percent): The natural, rural, and beautiful landscape. Including the abundance of trees, the views, the river corridor, the green spaces complimenting the built environment, and access to mountain and bushland.
	Local people and spirit (9.9 percent): Community spirit, grass roots mentality, multicultural and diverse people, friendliness, and the kindness and warmth of people living there.
	Location and convenience (9.8 percent): The connectivity within the town, its walkability, convenience of its proximity to Canberra, and having adequate facilities and services nearby.
	Peace and quiet (8.9 percent): A peaceful and serene lifestyle came to the forefront, noting the area’s natural beauty and quiet place to escape the hustle and bustle of Canberra.
	Lifestyle (8.1 percent):  Affordable lifestyle and sense of balance in being a rural community with access to the city. The country feel and relaxed vibe, and resulting sense of wellbeing.
	Figure 31. QP – Strength attributes
	Almost 86 percent of consultation inputs came from the community’s participation in the online survey. The remaining inputs were largely from the drawing sheets consisting of young people’s voices (6 percent), as well as targeted telephone calls (4 pe...
	Q7. What do you think are the main challenges facing our community?
	n=753
	Queanbeyan-Palerang residents considered the challenges facing their community. 2,407 insights were provided by 753 people across six engagement methods including an online survey, discussion guides, and online workshop, targeted telephone interviews,...
	The top five challenges identified by participants across the engagement methods were environmental sustainability, changing demographics and size, jobs and employment, climate change and adaptation and governance and leadership. A summary of further ...
	Environmental sustainability (13.4 percent): Conservation, land management, sustainability, water security and education and awareness.
	Changing demographics and size (11.1 percent): Ensuring that infrastructure keeps pace with change, maintaining a rural lifestyle, sustainable growth and population growth, catering for older people and dealing with the evolving nature of the communit...
	Jobs and employment (10.1 percent): Employment and attracting and retaining a skilled workforce.
	Climate change and adaptation (9.2 percent): Adapting to climate change and taking action, raising awareness and urgency relating to climate change, ensuring the area is prepared for adverse weather events and natural disasters.
	Governance and leadership (9.1 percent): Improving communication and community engagement, increasing organisational competence and ensuring an equal distribution of services and funding across the Council area, maintaining rates at an affordable leve...
	Figure 32. QP – Challenge attributes
	Nearly three quarters of engagement participants provided feedback via the online survey. The main challenges identified through the survey align with those outlined above. Although statistically less prevalent than the five main challenges outlined a...

	Queanbeyan-Palerang Council
	Where do we want to be in 10 years’ time?
	Q8. What have you seen in another area/shire that you think would work well in your community?
	n=600
	The Queanbeyan-Palerang community were asked if they had seen anything in another area or shire that would be good in their community. Of the 600 respondents, 67.5 percent answered ‘yes’, resulting in 426 inputs. The feedback was provided  across four...
	The top 5 categories of things the community would like to see as measured across all methods of engagement include parks and green space, improved infrastructure, more activities and events, town planning and economic growth.
	Figure 33. QP - Major suggestions from other areas
	Comments relating to these categories include:
	Parks and green space (18.3 percent): More areas that are dog-friendly, gardens, playgrounds, barbeque and picnic facilities, paths for walking/cycling, and a rail trail.
	Improved infrastructure (15.5 percent): Library improvements, improved accessibility, maintenance and upgrading of roads, more sports facilities, a community hub, and an aquatic centre with heated swimming pool.
	More activities and events (13.4 percent): More events for diverse age ranges, nightlife, festivals, markets, more options for indoor activities such as a cinema, arcade or bowling, and sports events.
	Town planning (9.6 percent): Creating a pedestrian-friendly town, beautifying the town centre, not over-developing, utilising natural assts in planning, and creating more appealing main streets.
	Economic growth (9.6 percent):  Improved selection and variety of shops and restaurant options, supporting local businesses, diversifying the economy, having a caravan park and promoting tourism.
	Out of the consultation inputs for this question, 87 percent resulted from the online survey. The overall results correlate closely with the online survey. Targeted telephone calls and online workshops indicated that environmental sustainability was a...
	Q9. What is one thing you would like to see achieved in your community in the next ten years?
	n=807
	Queanbeyan-Palerang residents were asked what one thing they would like to see achieved in the next 10 years. 807 people responded, and provided 884 different insights. The feedback was provided across four engagement methods, including an online surv...
	The top five categories across all methods of engagement include infrastructure, economic growth, environmental impact, beautification and town identity, strong and unique community and sports and recreation facilities. Comments relating to these cate...
	Infrastructure (13.2 percent): Car parking, improved drainage, maintained footpaths, improved internet infrastructure, upgraded roads, and improved water quality.
	Environmental impact (10.4 percent): Council leadership on climate change mitigation and adaptation, becoming carbon neutral, net-zero emissions, renewable energy, waste management, and environmental conservation and protection.
	Sports and recreation facilities (9.8 percent): Additional walking and bicycle paths, additional playgrounds, indoor pool facilities, and constructing a rail trail.
	Economic growth (8.1 percent): Business attraction and support, diversifying industry, more retail shops, expanding tourism opportunities.
	Beautification and town identity (8.1 percent) Revitalising the CBD and improving the main street, beautification of the town and cleaner streets. Maintaining the heritage and history and developing the riverside waterfront.
	Figure 34. QP - Priorities
	The overall list correlates closely with the findings of the online survey, which represented 76.5 percent of all inputs for this question. Through other methods of engagement, we heard that infrastructure was important, as well as greener spaces, cou...

	Queanbeyan-Palerang Regional Council
	How will we get there?
	Q10. What services or projects do you think Queanbeyan-Palerang Regional Council should be prioritising, or lobbying other levels of government for?
	n=716
	Residents were asked to prioritise services and projects that they would like Council to focus on, and had their say through the online survey, discussion guides, telephone interviews and submissions. Across the four engagement methods 2,813 inputs we...
	Analysis of all engagement methods has identified climate change and adaptation, roads and parking, aged and disability services, cycle, shared pathways and footpaths and gardens, trees and landscaping as the top 5 priorities. A summary of comments pr...
	Climate change and adaptation (6.4 percent): Climate adaptation, carbon neutrality and environmental stewardship.
	Roads and parking (6.0 percent): Better and safer roads, traffic management, connections between regional cities, maintenance of the rural road network and improvement of bridges.
	Aged and disability services (5.0 percent): Availability and provision of aged and disability services, accessibility and inclusion and support for other vulnerable cohorts.
	Cycle, shared pathways and footpaths (4.7 percent): Complete footpath upgrades and maintain footpath network. Connected pedestrian and bicycle friendly areas. Development of trails and paths.
	Gardens, trees and landscaping (4.6 percent): Improving and maintaining parks and open and green spaces. Greater tree plantings.
	Figure 35. QP – Services & projects
	With more than 94 percent of what we heard coming from participants through the online survey it corresponds closely with the five overall priorities outlined. However, even with a small sample size which should be read with caution. It is interesting...
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	Snowy Monaro Regional Council
	Summary findings
	Covering 15,612 square kilometres, the Snowy Monaro region is located on the New South Wales and Victorian border and extends across the Kosciuszko National Park. The region’s main industries include agriculture, timber, tourism. With 20,997 residents...
	Across the region, 1,042 people participated in the Towards 2042 Stage 1 engagement from 21 June to 13 August 2021. The people of the community contributed their thoughts and opinions through an online survey, discussion guides, submissions, telephone...
	The engagement was focused on four questions. Where are we now, where do we want to be, how will we get there and when will we know we have arrived.
	A summary of high-level findings is provided below.
	 Strong feedback was received from people aged 35 years and older. The Council’s younger cohort aged between 0-35 years that represent 39.3 percent of the population only accounted for 13.1 percent of feedback. Most respondents were female (55.8 perc...
	 53.5 percent of respondents were happy or very happy with the current Community Vision.
	 A high percentage of respondents indicated they had read the current CSP (65.4 percent). When considering the current strategic objectives of community, economy, environment and leadership 45.8 percent of respondents agreed with them all, and 40.1 p...
	 Council was perceived to be most ‘on track’ in achieving the strategic objective of community with 13.5 percent agreeing Council was on track, and 48.4 percent agreeing Council was partly on track.
	 The things that make the Snowy Monaro region a great place to live include the beautiful natural environment (16.1 percent), lifestyle (12.4 percent) and local people and spirit (8.7).
	 The main challenges facing the community include governance and leadership (10.7 percent), the economy (7.7 percent) and changing demographics and size (10.1 percent).
	 Respondents shared things they had seen in other areas that would enhance the Snowy Monaro region, including parks and green spaces (35.7 percent), economic growth (11.1 percent) and more activities and events (10.3 percent).
	 Respondents were asked what they would like to see achieved over the next 10 years. Their top priorities included sport and recreation facilities (22.4 percent), economic growth (11.1 percent) and better Council (9.6 percent).
	 The top three projects and services respondents would like Council to focus on were cycle, shared pathways, footpaths (8.8 percent), aged and disability services (6.8 percent) and housing affordability and availability (5.3 percent).

	Snowy Monaro Regional Council
	Methods and participation
	Stage 1 engagement activities gathered personalised views from a broad cross section of the community. The total participation level in Stage 1 was 1,042 people. Community members will have further opportunity to explore and prioritise strategies once...
	As shown in Table 42, Snowy Monaro Regional Council used six different methods to engage with the community. The online survey and group discussion guides generated the largest number of participants in Stage 1 Engagement. The online survey generated ...
	The following is a summary of community engagement data collected.
	 0 Drawing Sheets received.
	 12 pop-up sessions were held to promote the campaign and the online survey. 188 people attended. No demographics, or insights were recorded. These were used as an opportunity to promote the engagement campaign, and completion of the online survey.
	o 23 June, 10am-2pm, Nuggets Crossing, Jindabyne.
	o 24 June, 10am-2pm, Jindabyne Post Office.
	o 26 June, 10am-2pm, Michelago Fire Shed.
	o 30 June, 10am-2pm, Berridale Post Office.
	o 1 July, 10am-2pm, Adaminaby General Store.
	o 7 July, 10am-2pm, Nimmitabel Corner Store.
	o 8 July, 10am-2pm, Bredbo Pie Shop Cafe.
	o 15 July, 10am-2pm, Bombala IGA.
	o 21 July, 10am-2pm, Numeralla bus stop.
	o 24 July, 10am-2pm, Michelago General Store.
	o 28 July, 10am-2pm, Cooma Centennial Plaza.
	o 29 July, 10am-2pm, Delegate General Store.
	 4 submissions received:
	o 2 August 2021 - Male resident.
	o 9 August 2021 - Male resident.
	o 13 August 2021 - Male resident.
	o 15 August 2021 - Male resident.
	 416 individual responses were received to the Online Survey through Surveymonkey.
	 11 Discussion Guide responses received within the Online Survey. 5 complete responses. 2 partially complete responses. 4 incomplete responses (only answered Q1).
	 A total of 301 people contributed to the 7 completed responses.
	 Response #6 and #7 were from the same contributor, and appear to have inflated contribution numbers.
	 1 Online workshop held from 10am-12:30pm on 28 July 2021. 20 participants (all SMRC staff).
	 Projectura completed 13 telephone interviews.
	 100 random phone calls completed by Jetty Taverner.
	 The results will be provided by Jetty Taverner.
	The profile of the participants shows a broad cross-section of the Snowy Monaro Regional community were involved in terms of age, gender, location, and diversity characteristics.
	Figure 36. SM – Respondent location
	Future engagement stages for the Community Strategic Plan should aim to improve representation of:
	 People aged under 34 years (Pre-schoolers, Primary and secondary schoolers, tertiary education and independence, and young workforce).
	 People aged over 70 years (Seniors and elderly).
	 Males.
	 People with a disability.
	 People from non-English speaking backgrounds.

	Snowy Monaro Regional Council
	Are we on track?
	The people of the Snowy Monaro region have an existing Community Strategic Plan. As part of the review and update of this document, we asked the community if they thought the plan was tracking well and if they had any feedback.
	Q1. How do you feel about the vision in the adopted Snowy Monaro 2040 Community Strategic Plan?
	n=314
	Figure 37. SM – Satisfaction with vision
	When considering the current Vision 53.5 percent of the 314 respondents were happy or very happy with it. A further 33 percent indicated they felt neutral about the Vision.
	With a high rate of support for the current vision, nearly half of the respondents provided suggestions for additions or alterations, refinements or definitions is provided below. A summary of suggested improvements is included below.
	Q2. Have you read the Snowy Monaro 2040 Community Strategic Plan?
	n=338
	Figure 38. SM – Read CSP
	Across the engagement, 65.4% of people had read the CSP. Those that had read the CSP were asked further questions. Their responses are detailed on the following pages.
	Within the plan, there are 4 high level themes. The themes are:
	1. Community.
	2. Economy.
	3. Environment.
	4. Leadership.
	Q3. Do you agree with these themes?
	n=192
	The majority of respondents indicated that they agreed with all (45.8 percent) or some (40.1 percent) of the themes outlined in the Snowy Monaro 2040 Community Strategic Plan. 4.2 percent of respondents indicated they did not agree with the high level...
	Figure 39. SM – Theme support
	Q4. Do you think we’re on track with delivering the 4 high-level themes?
	n=192
	Respondents indicated that they believed they were on track with delivering the theme of ‘Environment’ (60.4 percent responding either ‘yes’ or ‘partly’) and for the theme of ‘Community’ (61.9 percent responding either ‘yes’ or ‘partly’). Regarding th...
	Figure 40. SM – On track with themes
	Q5. Is anything missing in the Snowy Monaro 2040 Community Strategic Plan?
	n=100
	Participants were asked to consider the current themes that structured the SMRC CSP. The themes include community, economy, environment and leadership. Participants were asked to consider what was missing under the current themes. Matters outside the ...

	Snowy Monaro Regional Council
	Where are we now?
	Q6. What makes your community a great place to live?
	n=515
	Snowy Monaro residents were asked to identify what made their community a great place to live (‘strengths’). 1,635 insights were provided by 515 people across four engagement methods including online surveys, discussion guides, online workshops and ta...
	The top 5 five strengths identified across all methods include the beautiful natural environment, lifestyle, local people and spirit, sense of community, and activities and adventure. Comments relating to these strengths include:
	Beautiful natural environment (16.1 percent): The beauty and natural feel of the landscape, with views of the mountains and the river. Four seasons make this area unique and provides exceptional views.
	Lifestyle (12.4 percent): A relaxed, small-town feel with a balance of lifestyle and opportunities. Having the rural lifestyle without hustle or bustle, and having the necessary services and shops.
	Local people and spirit (8.7 percent): Kind people who are helpful and friendly. Diversity and inclusion of all people.
	Sense of Community (8.6 percent): There is a sense of community, and generous support for each other. There is a feeling of belonging and trust in the community, and an appetite to work together.
	Activities and adventure (8.3 percent): An abundance of opportunities for outdoor activities, such as skiing, mountain biking, fishing, horseback riding, and water sports.
	Figure 41. SM – Strength attributes
	Most of the feedback was collected via the online survey (91 percent), so the overall strengths aligned with those from the survey. For those groups and participants who took part in the discussion guides, online workshops or targeted phone calls, oth...
	Q7. What do you think are the main challenges facing our community?
	n=517
	The Snowy Monaro community considered what challenges were facing their community. 1,633 insights were provided by 517 people. Of these inputs, 90 percent provided feedback through the online survey. Other engagement methods conducted during the engag...
	The top five challenges identified by participants across the engagement methods were governance and leadership, jobs and employment, retaining and supporting young people, environmental sustainability and financial sustainability. The top five challe...
	Governance and leadership (10.7 percent): Communication and community engagement, organisational competence, the equal distribution of services and funding across the Council area, leadership and governance along with strategic planning.
	Jobs and employment (9.7 percent): Local employment opportunities and attracting and retaining a skilled workforce.
	Retaining and supporting young people (9.0 percent): Activities along with local employment and training opportunities that support young people to stay in the area.
	Environmental sustainability (8.8 percent): Conservation, land management, sustainability, weed management, water security and transition to clean energy.
	Financial sustainability (8.1 percent): Council viability and financial management.
	Figure 42. SM – Challenge attributes

	Snowy Monaro Regional Council
	Where do we want to be in 10 years’ time?
	Q8. What have you seen in another area/shire that you think would work well in your community?
	n=284
	The Snowy Monaro community were asked if they had seen anything in another area or shire that would be good in their community. Of the 284 respondents, 76.8 percent answered ‘yes’, resulting in 272 inputs. The feedback was provided across four engagem...
	The top 5 categories of things the community would like to see as measured across all methods of engagement include parks and green space, economic growth, more activities and events, improved infrastructure, and environmental sustainability.
	Figure 43. SM - Major suggestions from other areas
	Comments relating to these categories include:
	Parks and green space (35.7 percent): A rail trail, additional bicycling trails connecting into town, more walking paths, and maintained parks and gardens for families and young people.
	Economic growth (11.0 percent): Supporting local businesses, attracting a variety of shops, supporting tourism opportunities, and fostering growth in job and apprenticeship opportunities.
	More activities and events (10.3 percent): Additional attractions such as water activities, a zoo, or skating rink, more community events and festivals, areas for camping and outdoor recreation, and showcasing culture and heritage.
	Improved infrastructure (9.9 percent): Improved maintenance of roads, additional sports facilities including an indoor aquatic centre, a community centre or hub, and better maintenance and accessibility of footpaths.
	Environmental sustainability (7.7 percent): Council taking a leadership role in conservation and sustainable practices, forest conservation, recycling and waste management, and adapting to climate change.
	Similarly with other council areas, most of the feedback was collected via the online survey (73.2 percent), however a sizable portion was also gathered through the online workshop (21.7 percent) and the telephone calls (4.0 percent). The results from...
	Q9. What is one thing you would like to see achieved in your community in the next ten years?
	n=431
	Snowy Monaro residents were asked about one priority for achievement in the next 10 years, hearing 416 insights from 416 people. The feedback was provided across five engagement methods, including submissions, and online survey, discussion guides, an ...
	The top five categories across all methods of engagement include infrastructure, economic growth, environmental impact, beautification and town identity, strong and unique community and sports and recreation facilities. Comments relating to these cate...
	Sports and recreation facilities (22.4 percent): Completing the Monaro Rail Trail, indoor heated pool, additional paths and trails, upgraded playgrounds, and improved sports facilities.
	Economic growth (11.1 percent): Supporting businesses, diversifying industry, more retail outlets and shopping centres, and looking at year-round tourism opportunities.
	Better council (9.6 percent) Improved council leadership, demerging councils, community and youth engagement, improved trust and transparency, and fiscal responsibility.
	Infrastructure (8.4 percent) Better and safer roads, improved water infrastructure, bypassing the town centre, additional footpath lighting, and improved maintenance or renewal of infrastructure.
	Environmental impact (8.2 percent) Carbon neutrality, renewable energy, light pollution controls, maintaining the natural environment and ecologically sustainable development.
	Figure 44. SM - Priorities
	The online survey findings represent 64.7 percent of all inputs for this question. Inputs from the online workshop was second highest in proportion of engagement for this question, representing 28.6 percent of inputs. Participants in the online worksh...

	Snowy Monaro Regional Council
	How will we get there?
	Q10. What services or projects do you think Snowy Monaro Regional Council should be prioritising, or lobbying other levels of government for?
	n=486
	Participants were asked to provide feedback on what services and projects they would like Council to focus on. 486 people had their say and provided 1,404 inputs across four engagement methods of an online survey, discussion guides, telephone intervie...
	Analysis of all engagement methods has identified cycle, shared pathways and footpaths, aged and disability services, housing affordability and availability, climate change and adaptation and roads and parking as the top priorities. A summary of comme...
	Cycle, shared pathways and footpaths (8.8 percent): Additional cycling trails, including a rail trail and additional mountain bike tracks.
	Aged and disability services (6.8 percent): Improved infrastructure and services for those living with a disability, and older people. Increased accessibility and opportunities for social engagement.
	Housing affordability and availability (5.3 percent): Affordability, availability, and regulations around holiday lettings and rentals.
	Climate change and adaptation (5.0 percent): Leadership from council in climate change mitigation and adaptation, considering conservation and renewable energy schemes.
	Roads and parking (4.0 percent): Road safety, maintenance, and a bypass around the town centre.
	Figure 45. SM – Services & projects
	Approximately 91.0 percent of the inputs were gathered through the online survey. Largely, the priorities listed above are equally represented across the various engagement methods. Other topics raised, although not statistically landing in the top fi...

	Snowy Valleys Council
	Snowy Valleys Council
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	Snowy Valleys Council
	Summary findings
	Snowy Valleys is a rural area in the southwest slopes of New South Wales. With an estimated resident population of 14,412 the Council area covers 8,960 square kilometres. The major centres include Tumut and Tumbarumba along with the towns and villages...
	Over 530 Snowy Valleys residents participated in the Towards 2042 Stage 1 engagement from 21 June to 13 August 2021. People had their say across a number of methods including pop ups, an online survey, discussion guides, telephone interviews and drawi...
	Participants were asked to consider how the community is travelling in relation to the current CSP, their aspirations and goals for the future and how they might be achieved.
	A high level summary of findings is provided below.
	 Engagement participation across age groups was reasonably proportional to the age cohort representation across the broader population. However, the most underrepresented cohort was those aged between 0-18 years. Females were more likely to take part...
	 56.9 percent of participants were happy or very happy with the current Community Vision.
	 44.3 percent of participants indicated they had read the current CSP. Of those that had read the current plan, when considering the themes of our townships and villages, growth through innovation, our natural environment, communication and engagemen...
	 Over 65 percent of the community perceived that they were either fully or partly ‘on track’ in achieving the theme of our towns and villages.
	 Respondents said the main strengths of living in the area were the beautiful natural environment (18.1 percent), peace and quiet (9.8 percent) and lifestyle and sense of community (both 9.6 percent).
	 The main challenges facing SVC include governance and leadership (13.3 percent), financial sustainability (9.9 percent) and amalgamations and boundary alignments (9.4 percent).
	 When participants were asked what they had seen in other areas that would enhance SVC their top responses were parks and green spaces (30.0 percent), improved infrastructure (17.1 percent) and economic growth (12.1 percent).
	 When asked to identify one thing participants would like to see achieved over the next 10 years would be, their top priorities included sport and recreation facilities (18.7 percent), infrastructure (14.6 percent) and better Council (14.6 percent).
	 The top three priorities participants would like to see Council focus on are roads and parking (6.9 percent), tourism and visitors (6.3 percent) cycle, shared pathways, and footpaths (5.4 percent).

	Snowy Valleys Council
	Methods and participation
	Stage 1 engagement activities gathered personalised views from a broad cross section of the community. The total participation level in Stage 1 was 535 people. Community members will have further opportunity to explore and prioritise strategies once t...
	As shown in Table 52, Snowy Valleys Council used six different methods to engage with the community. The online survey and pop up sessions generated the largest number of participants in Stage 1 Engagement. The online survey generated the greatest vol...
	The following is a summary of community engagement data collected.
	 4 Drawing Sheets received.
	 7 pop-up sessions were held and 144 people participated.
	o 15 July, 10am-2pm, Adelong. 20 participants.
	o 16 July, 10am-2pm, Talbingo. 15 participants.
	o 19 July, 10am-2pm, Tumbarumba. 16 participants
	o 20 July, 10am-2pm, Batlow. 10 participants.
	o 21 July, 10am-2pm, Jingellic. 5 participants.
	o 22 July, 10am-2pm, Tumut. 51 participants.
	o 23 July, 10am-2pm, Khancoban.27 participants.
	 0 submissions received:
	 246 individual responses were received to the Online Survey through Surveymonkey.
	 7 Discussion Guide responses received within the Online Survey. 0 complete responses. 2 partially complete responses. 5 incomplete responses (only answered Q1).
	 A total of 10 people contributed to the 2 completed responses.
	 No online workshop held.
	 Projectura completed 30 telephone interviews.
	 101 random phone calls completed by Jetty Taverner.
	 The results will be provided by Jetty Taverner.
	The profile of the participants shows a broad cross-section of the Snowy Valley community were involved in terms of age, gender, location, and diversity characteristics.
	Figure 46. SV – Respondent location
	Future engagement stages for the Community Strategic Plan should aim to improve representation of:
	 People aged under 34 years (Pre-schoolers, Primary and secondary schoolers, tertiary education and independence, and young workforce).
	 People aged over 70 years (Seniors and elderly).
	 Males.
	 People from non-English speaking backgrounds.

	Snowy Valleys Council
	Are we on track?
	The people of the Snowy Valleys region have an existing Community Strategic Plan. As part of the review and update of this document, we asked the community if they thought the plan was tracking well and if they had any feedback.
	Q1. How do you feel about the vision in the adopted Snowy Valleys 2028 Our Vision Our Future?
	n=290
	Figure 47. SV – Satisfaction with vision
	Over 56 percent of respondents were either happy or very happy with the current Vision. A further 25.5 percent of were indicated they felt neutral in relation to the Vision.
	Further comment was provided by 94 of the 290 respondents. Of those comments 15 provided constructive suggestions for additions or alterations, refinements, or definitions. A summary of suggested improvements is included below.
	Q2. Have you read the Snowy Valleys 2028 Our Vision Our Future?
	n=212
	Figure 48. SV – Read CSP
	Across the engagement, 55.7% of people had read the CSP. Those that had read the CSP were asked further questions. Their responses are detailed on the following pages.
	Within the plan, there are 5 high level themes. The themes are:
	1. Our towns and villages.
	2. Growth through innovation.
	3. Our natural environment.
	4. Communication and engagement.
	5. Our infrastructure.
	Q3. Do you agree with these themes?
	n=84
	Of the 84 responses to this question, almost three quarters (73.8 percent) indicated they agreed with either all or some of the five themes outlined in Snowy Valleys 2028 Our Vision Our Future. A significant portion also indicated they did not agree w...
	Figure 49. SV – Theme support
	Q4. Do you think we’re on track with delivering the 5 high-level themes?
	n=83
	Respondents indicated that they believed they were largely on track, or partially on track, for the themes of ‘our infrastructure’ (65.9 percent), ‘our natural environment’ (69.5 percent), and ‘our towns and villages’ (68.7 percent). Almost half (46.4...
	Figure 50. SV – On track with themes
	Q5. Is anything missing in the Snowy Valleys 2028 Our Vision Our Future?
	n=39
	Snowy Valleys current CSP has five themes. They are our towns and villages, growth through innovation, our natural environment, communication and engagement and our infrastructure. Participants were asked to identify any gaps within the current theme ...

	Snowy Valleys Council
	Where are we now?
	Q6. What makes your community a great place to live?
	n=331
	Snowy Valley residents were asked to identify what made their community a great place to live. 1,109 insights were provided by 331 people across four engagement methods including online surveys, pop-ups, discussion guides and targeted telephone interv...
	The top 5 five strengths identified across all methods include the beautiful natural environment, peace and quiet, sense of community, lifestyle, and local people and spirit. Comments relating to these strengths include:
	Beautiful natural environment (18.1 percent): The beauty of the landscape and scenery, the clean and fresh air, the access to the mountains and hills, and the natural and pristine waterways.
	Peace and quiet (9.8 percent): The region is peaceful, private, and provides the space to enjoy time away from the city. It is quiet and lacks the hustle and bustle of larger towns.
	Lifestyle (9.6 percent): Affordable lifestyle with a slower pace of living. A balance of being rural while having easy access to larger towns.
	Sense of community (9.6 percent): There is a strong community spirit, with a sense of belonging, connectedness, and care. People look after one another and are open-minded and supportive.
	Local people and spirit (9.4 percent): People are friendly, genuine, forward-thinking, and down to earth.
	Figure 51. SV – Strength attributes
	Q7. What do you think are the main challenges facing our community?
	n=332
	The Snowy Valleys community considered the main challenges facing their community. 1,065 insights were provided by 332 people across five engagement methods. The methods included an online survey, discussion guides, telephone calls, pop ups and drawin...
	The top five challenges identified by participants across the engagement methods were governance and leadership, financial sustainability, amalgamations and boundary alignment, jobs and employment and our economy.
	Governance and leadership (13.3 percent): Communication and community engagement, equal distribution of services and funding across the Council area, organisational competence, customer service, governance and leadership, rates and strategic planning.
	Financial sustainability (9.9 percent): Council viability and financial management.
	Amalgamations and boundary alignment (9.4 percent): De-merging, moving forward from the amalgamation and the management and communication conducted during the amalgamation.
	Jobs and employment (8.8 percent): The number of local job opportunities needs to be increased through diversification of the economic base and industry development.
	Our economy (8.3 percent): A focus on business support and development, diversification of the economy and tourism. Providing action on shop vacancies, lack of retail offerings and the impact of the forestry industry.
	Figure 52. SV – Challenge attributes
	The top five challenges identified in the online survey align with those above. Although other methods had lower participation, and findings need to be considered proportionally against those of the online survey, other matters raised included infrast...

	Snowy Valleys Council
	Where do we want to be in 10 years’ time?
	Q8. What have you seen in another area/shire that you think would work well in your community?
	n=177
	The Snowy Valleys community were asked if they had seen anything in another area or shire that would be good in their community. Of the 177 respondents, 70.6 percent answered ‘yes’, resulting in 140 inputs. The feedback was provided across four engage...
	The top 5 categories of things the community would like to see as measured across all methods of engagement include parks and green space, improved infrastructure, economic growth, improved council and more activities and events.
	Figure 53. SV - Major suggestions from other areas
	Comments relating to these categories include:
	Parks and green space (30.0 percent): Rail trail, more picnic areas, mountain bike trails, walking paths, and well-presented gardens.
	Improved infrastructure (17.1 percent): Improved amenities such as a toilet block, better sports facilities including an indoor pool, community centres, and improved road and gutter maintenance.
	Economic growth (12.1 percent): Diversifying industry, promoting tourism, attracting additional shops and restaurants, and developing RV-friendly spaces.
	Improved council (10.7 percent): Increasing trust and transparency, improving community engagement and support, remaining viable, and financial responsibility.
	More activities and events (7.1 percent): More offerings related to the arts such as exhibitions, workshops, and theatre, a cinema, and ore events, markets and festivals.
	The five common suggestions listed above are consistent with the online survey findings, which account for 71 percent of total engagement participation. The remaining findings were drawn from other engagement methods including pop-ups, discussion guid...
	Q9. What is one thing you would like to see achieved in your community in the next ten years?
	n=294
	Snowy Valleys residents were asked what one thing they would like to see achieved in the next 10 years, resulting in 268 inputs. The feedback was provided across four engagement methods, including drawing sheets, community pop-ups, an online survey, a...
	The top five categories of the one thing the community would like to see achieved in the next 10 years across all methods of engagement include infrastructure, economic growth, environmental impact, beautification and town identity, strong and unique ...
	Sports and recreation facilities (18.7 percent): Mountain bike park and additional trails, more walking tracks, improved management of walking tracks and open space areas and building a rail trail.
	Infrastructure (14.6 percent) Improved footpaths, additional public toilets, maintaining and upgrading roads and drainage, infrastructure that will be resilient to natural disasters.
	Better council (14.6 percent): Community engagement, demerging the council, assuring financial sustainability, and council leadership and action.
	Economic growth (9.7 percent): Business attraction and support, more tourism, developing appropriate accommodation infrastructure, and diversifying industries away from timber and forestry.
	Strong and unique community (7.5 percent) Recognising and celebrating diversity, increasing Aboriginal recognition and indigenous heritage, a cohesive and inclusive community, and additional support for volunteer groups.
	Figure 54. SV - Priorities
	The above list of priorities correlates with the findings of the online survey, which represented 49.3 percent of all inputs for this question. Targeted phone calls made up 26 percent of total inputs, and results aligned closely across all methods of ...

	Snowy Valleys Council
	How will we get there?
	Q10. What services or projects do you think Snowy Valleys Council should be prioritising, or lobbying other levels of government for?
	n=311
	Participants were asked to provide feedback on what services and projects they would like Council to focus on. A total of 827 inputs were analysed from 311 participants who took part across three engagement methods. The methods included pop ups, an on...
	The top five challenges identified by participants across the engagement methods were roads and parking, tourism and visitors, cycle, shared pathways and footpaths, aged and disability services, and financial sustainability.
	Roads and parking (6.9 percent): A bypass for logging trucks away from the main street, finishing Brindabella Road, upgrading and maintaining roads, and improving the safety of the Alpine Way through the Winter season.
	Tourism and visitors (6.3 percent): Attracting additional tourists through additional family-friendly attractions and camping opportunities.
	Cycle, shared pathways and footpaths (5.4 percent): Additional walking and bicycling paths, and in particular a rail trail.
	Aged and disability services (5.3 percent): services and facilities for older residents, including additional aged care.
	Financial sustainability (4.7 percent): Improved value-for-money in terms of rates, improved financial management and accountability.
	Figure 55. SV – Services & projects
	The top five challenges identified in the online survey align with the overall results. Telephone interviews had the second highest number of inputs, accounting for 17.8 percent. Although findings need to be considered proportionally against those of ...

	Upper Lachlan Shire Council
	Upper Lachlan Shire Council
	Contents
	Upper Lachlan Shire Council
	Summary findings
	Upper Lachlan Shire is home to an estimated 8,274 residents across a land area of 7,129 square kilometres. The First Nations of the area are the Gundungurra people. Upper Lachlan is situated along the Great Dividing Range and has diverse landscape and...
	Over 270 people from the Upper Lachlan Shire took participated in the Towards 2042 Stage 1 engagement from 21 June to 13 August 2021. The people of the community contributed their thoughts and opinions through an online survey, discussion guides, and ...
	The engagement aimed to review the Tablelands Regional Community Strategic Plan and focused on four questions. Where are we now, where do we want to be, how will we get there and when will we know we have arrived.
	The following is a summary of the high-level findings obtained from participant feedback.
	 Women were more likely to take part in engagement activities (57.9 percent) and most participants identified as coming from rural areas (53.5 percent) within the Shire.
	 Young people were less represented in feedback with the age group of 0-35 years not achieving participation in line with their proportion of the population.
	 A large percentage of respondents (77.8 percent) indicated they were happy or very happy with the current Community Vision.
	 42.6 percent of respondents had read the current Community Strategic Plan. Of these, 58.1 percent agreed with all the strategic priorities and a further 32.3 percent agreed with some.
	 When considering the strategic priorities of our environment, our economy, our community, our infrastructure, and our civic leadership participants feel Council is most on track with the area of our community with 29.0 percent indicating Council had...
	 Respondents identified the main aspects of their community that made it a great place to live included a sense of community (14.2 percent), local people and spirit (11.8 percent) and the beautiful natural environment (11.6).
	 The main challenges facing the community were jobs and employment (13.9 percent), changing demographics and size (11.9 percent) and retaining and supporting young people (9.6 percent).
	 People told us that improved infrastructure (23.0 percent), parks and green spaces (19.7 percent) and economic growth (13.1 percent) were projects, places or things that would enhance the area.
	 Infrastructure (16.7 percent), planning (12.3 percent) and economic growth (11.4 percent) were ranked highest when participants were asked what they would like to see achieved over the next 10 years.
	 Respondents would like to see Council prioritise roads and parking (6.8 percent), land use and planning (5.4 percent) and aged and disability services and infrastructure (5.2 percent each).

	Upper Lachlan Shire Council
	Methods and participation
	Stage 1 engagement activities gathered personalised views from a broad cross section of the community. The total participation level in Stage 1 was 279 people. Community members will have further opportunity to explore and prioritise strategies once t...
	As shown in Table 22, Upper Lachlan Shire Council used four different methods to engage with the community. The random telephone interviews and online survey generated the largest number of participants in Stage 1 Engagement. The online survey generat...
	The following is a summary of community engagement data collected.
	 0 Drawing Sheets received.
	 0 pop-up sessions were held.
	 0 submissions received:
	 86 individual responses were received to the Online Survey through Surveymonkey.
	 8 Discussion Guide responses received within the Online Survey. 2 complete responses. 3 partially complete responses. 3 incomplete responses (only answered Q1).
	 A total of 62 people contributed to the 5 completed responses.
	 No online workshop held.
	 Projectura completed 30 telephone interviews.
	 101 random phone calls completed by Jetty Taverner.
	 The results will be provided by Jetty Taverner.
	The profile of the participants shows a broad cross-section of the Upper Lachlan Shire community were involved in terms of age, gender, location, and diversity characteristics.
	Figure 56. UL – Respondent location
	Future engagement stages for the Community Strategic Plan should aim to improve representation of:
	 People aged under 34 years (Pre-schoolers, Primary and Secondary schoolers, tertiary education and independence, and young workforce).
	 Males.
	 People with a disability.
	 Aboriginal and Torres Strait Islanders.
	 People from non-English speaking backgrounds.

	Upper Lachlan Shire Council
	Are we on track?
	The people of the Upper Lachlan Shire have an existing Community Strategic Plan. As part of the review and update of this document, we asked the community if they thought the plan was tracking well and if they had any feedback.
	Q1. How do you feel about the vision in the adopted Tablelands Regional Community Strategic Plan 2016-2036?
	n=90
	Figure 57. UL – Satisfaction with vision
	Upper Lachlan Shire Council’s Vision is derived from the Tablelands Regional Community Strategic Plan. Of the 90 responses received, 77 percent were happy or very happy with the current Vision. A further 18 percent of respondents indicated they were n...
	A further 30 respondents offered further comment with 7 offering ideas for adding to, altering, refining or defining the Vision further. A summary of suggested improvements is included below.
	Q2. Have you read the Tablelands Regional Community Strategic Plan 2016-2036?
	n=94
	Figure 58. UL – Read CSP
	Across the engagement, 57.4% of people had read the CSP. Those that had read the CSP were asked further questions. Their responses are detailed on the following pages.
	Within the plan, there are 5 high level strategic priorities. The strategic priorities are:
	1. Our environment.
	2. Our economy.
	3. Our community.
	4. Our infrastructure.
	5. Our civic leadership.
	Q3. Do you agree with these strategic priorities?
	n=31
	A high percentage of Upper Lachlan respondents indicated they agreed with all (58.1 percent) or some (32.3 percent) of the strategic priorities. The remaining 9.7 percent responded ‘other’ or that they did not agree.
	Figure 59. UL –Strategic priorities support
	Q4. Do you think we’re on track with delivering the 5 high-level strategic priorities?
	n=32
	A large proportion of the respondents indicated that they believed they were on track or partly on track for delivering on the priorities of ‘our civic engagement’ (75.1 percent), ‘our community’ (83.8 percent), and ‘our environment’ (75.1 percent). A...
	Figure 60. UL – On track with strategic priorities
	Q5. Is anything missing in the Tablelands Regional Community Strategic Plan 2016-2036?
	n=17
	Upper Lachlan currently have a regional CSP entitled the Tablelands Regional Community Strategic Plan. Five themes frame the Plan including our environment, our economy, our community, our infrastructure, and our civic leadership. Participants were al...

	Upper Lachlan Shire Council
	Where are we now?
	Q6. What makes your community a great place to live?
	n=118
	Upper Lachlan residents were asked to identify what made their community a great place to live. 493 insights were provided by 118 people across three engagement methods including online surveys, discussion guides and targeted telephone interviews.
	The top 5 five strengths identified across all methods include the sense of community, local people and spirit, beautiful natural environment, lifestyle and peace and quiet. Comments relating to these strengths include:
	Sense of community (14.2 percent): There is a sense of community and support. Everyone chips in and looks out for one another in this unique, close-knit community. People know and talk to one-another, and there is a willingness to volunteer.
	Local people and spirit (11.8 percent): Local people are kind and come together when times are tough. People are friendly and make everyone feel welcome.
	Beautiful natural environment (11.6 percent): The natural and healthy environment, with stunning vistas and beautiful scenery. Still feels untouched and boasts fresh and clean air.
	Lifestyle (10.5 percent): A relaxed lifestyle, easy going with a small-town feel.
	Peace and quiet (8.9 percent): The area is peaceful and serene.
	Figure 61. UL – Strength attributes
	The majority of insights were gathered through the online survey (60.6 percent), however there were also a significant number of inputs collected through targeted telephone calls (36.1 percent). The strengths that have been identified through the over...
	Q7. What do you think are the main challenges facing our community?
	n=115
	The Upper Lachlan community considered the main challenges facing their community. 489 insights were provided by 115 people across five engagement methods, including an online survey, discussion guides and telephone interviews. The most inputs were pr...
	The top five challenges identified by participants across the engagement methods were jobs and employment, changing demographics and size, retaining and supporting young people, financial sustainability and environmental sustainability. A summary of f...
	Jobs and employment (13.9 percent): Creating local job opportunities, attracting and retaining a skilled workforce and industry development.
	Changing demographics and size (11.9 percent): Evolving communities including a change in demographics, balancing rural and township needs, retaining the rural lifestyle, infrastructure keeping pace with change and population growth, community partici...
	Retaining and supporting young people (9.6 percent): Providing local employment and training opportunities, activities and services to retain young people.
	Financial sustainability (7.0 percent): Council viability and financial management.
	Environmental sustainability (6.7 percent): Conservation, land management, water security, weed management and sustainability in general.
	Figure 62. UL – Challenge attributes
	In addition to the five challenges above which align with the findings of the online survey, participants who took part in telephone calls also identified development concerns, infrastructure and services as key challenges.

	Upper Lachlan Shire Council
	Where do we want to be in 10 years’ time?
	Q8. What have you seen in another area/shire that you think would work well in your community?
	n=82
	The Upper Lachlan community were asked if they had seen anything in another area or shire that would be good in their community. Of the 82 respondents, 68.3 percent answered ‘yes’, resulting in 61 people contributing suggestions. We heard from people ...
	The top five categories of things the community would like to see, across all methods of engagement included improved infrastructure, parks and green space, economic growth, more activities and events, and town planning. Comments relating to these cat...
	Improved infrastructure (23.0 percent): More sports facilities including an indoor pool, improved road maintenance, and utilisation of existing nature and heritage.
	Parks and green space (19.7 percent): A rail trail, improved walking and bike paths, additional gardens and landscaping, and dog-friendly parks.
	Economic growth (13.1 percent): Diversifying industry, improving employment options, increasing tourism, and additional shopping and restaurant options.
	Town planning (11.5 percent): Improving the main street and streetscapes and preserving the history and heritage.
	More activities and events (11.5 percent): More community events, additional things to do in the evening/night, places to go with children, and entertainment options.
	Figure 63. UL - Major suggestions from other areas
	While most people had their say through the online survey (52.5 percent), there were also a significant number of telephone calls conducted (42.9 percent). The categories that have been identified through the overall analysis align with those identifi...
	Q9. What is one thing you would like to see achieved in your community in the next ten years?
	n=96
	Upper Lachlan residents were asked what they would like to see achieved in the next 10 years. 96 respondents provided 114 points of feedback. The feedback was provided across three engagement methods, including an online survey, discussion guides, and...
	The top five categories of the one thing the community would like to see achieved in the next 10 years across all methods of engagement include infrastructure, planning, economic growth, beautification and town identity, and sports and recreation faci...
	Infrastructure (16.7 percent): Car parking, drainage, foot paths, improved and sealed roads, and upgrading the public toilets.
	Planning (12.3 percent) Community engaged in planning, a sustainable population growth and accommodating new families.
	Economic growth (11.4 percent) Supporting businesses, diversifying industry, attracting more tourism, additional business opportunities in technology.
	Beautification and town identity (9.6 percent): Maintaining the rural atmosphere, keeping a clean town, revitalising the main street and improving general streetscape appearances.
	Sports and recreation facilities (8.8 percent) Additional paths and walking tracks, opening a heated swimming pool, upgrading the sports oval, and developing a multi-use recreational area.
	Figure 64. UL - Priorities
	The method with the greatest input for this question was the targeted telephone interviews, with 50 percent. Close in proportion of inputs with 48 percent was the online survey. Whilst the inputs largely were uniform across the various methods, the on...

	Upper Lachlan Shire Council
	How will we get there?
	Q10. What services or projects do you think Upper Lachlan Shire Council should be prioritising, or lobbying other levels of government for?
	n=104
	Participants were asked what services and projects they would like Council to focus on. Of the 104 respondents across three engagement methods, 424 insights were provided. The most feedback was provided through the online survey (57 percent) followed ...
	The top five challenges identified by participants across the engagement methods were roads and parkin, land use and planning, aged and disability services, infrastructure and health services. A summary of further comments provided by participants is ...
	Roads and parking (6.8 percent): Road maintenance and improvements, making sure centre lines are marked and widening bitumen roads.
	Land use and planning (5.4 percent): Planning that protects land and preserves space for farming. Additionally, making land available through zoning practices.
	Infrastructure (5.2 percent): Improving public amenities such as toilets, leisure infrastructure and improved accessibility, upgrading existing infrastructure.
	Aged and disability services (5.2 percent): Improved services and additional facilities for older residents.
	Health services (4.7 percent): Health services, including mental health services and access to medical expertise.
	Figure 65. UL – Services & projects
	In addition to the five major priorities outlines, respondents of the telephone calls and discussion guides identified priorities including tourism, cycle, shared pathways and footpaths, community facilities and employment. Most of the inputs from the...
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	Yass Valley Council
	Summary findings
	The Yass Valley area is characterised by a diverse landscape including rolling hills and valleys, waterways and Burrinjuck Dam. Yass and the villages of Murrumbateman, Binalong, Bookham, Bowning, Gundaroo, Sutton, and Wee Jasper are the main populatio...
	Over 750 people from the Yass Valley participated in the Towards 2042 Stage 1 engagement from 21 June to 13 August 2021. The people of the community contributed their thoughts and opinions through survey, pop ups, discussion guides, surveys, an online...
	The engagement aimed to review the Tablelands Regional Community Strategic Plan and focused on four questions. Where are we now, where do we want to be, how will we get there and when will we know we have arrived.
	The following is a summary of the high-level findings obtained from participant feedback.
	 A high proportion of children and young people contributed their voices through the drawing sheet methods; however, people aged from 18 to 49 years were underrepresented.
	 Females were more likely to take part in the engagement (57.5 percent) and over half of the respondents identified as living in a rural area of the Council (55.8 percent)
	 50.4 percent of respondents indicated they were happy or very happy with the current Community Vision.
	 A large percentage of people (59.9 percent) had read the current Community Strategic Plan with 48.9 percent agreeing with all the strategic priorities and a further 33.3 percent agreeing with some.
	 Participants considered the strategic priorities of our environment, our economy, our community, our infrastructure, and our civic leadership and indicated Council is most on track with the area of our economy with 10.2 percent indicating Council ha...
	 The beautiful natural environment (14.9 percent), lifestyle (12.6 percent), and local people and spirit (10.0 percent) were the top reasons that made the Yass Valley a great place to live.
	 The prominent challenges facing the community were governance and leadership (12.6 percent), changing demographics and size (10.9 percent) and environmental sustainability (10.2 percent).
	 Respondents were asked if they had seen anything in other areas that would enhance the Yass Valley area. The most shared suggestions included improved infrastructure (20.1 percent), town planning (14.0 percent) and more activities and events (14.0 p...
	 Infrastructure (19.5 percent), sport and recreation facilities (13.8 percent) and environmental impact (10.2 percent). were the highest priorities that respondents would like to see achieved over the next 10 years.
	 Participants would like to see Council prioritise community buildings and facilities (6.3 percent), roads and parking (6.0 percent) and aquatic facilities (5.8 percent each).

	Yass Valley Council
	Methods and participation
	Stage 1 engagement activities gathered personalised views from a broad cross section of the community. The total participation level in Stage 1 was 764 people. Community members will have further opportunity to explore and prioritise strategies once t...
	As shown in Table 72, Yass Valley Council used seven different methods to engage with the community. The online survey and drawing sheets generated the largest number of participants in Stage 1 Engagement. The online survey generated the greatest volu...
	The following is a summary of community engagement data collected.
	 154 Drawing Sheets received.
	 1 pop-up session was held and 7 people participated.
	o 29 July, 2-6pm, Yass. 7 participants.
	 7 submissions received:
	o 2 August 2021 - Female resident.
	o 5 August 2021 - Male resident.
	o 6 August 2021 - Male resident.
	o 6 August 2021 - Female resident.
	o 11 August 2021 - Male resident.
	o 13 August 2021 - Male resident.
	o 13 August 2021 - Female resident.
	 364 individual responses were received to the Online Survey through Surveymonkey.
	 10 Discussion Guide responses received within the Online Survey. 3 complete responses. 4 partially complete responses. 3 incomplete responses (only answered Q1).
	 A total of 114 people contributed to the 7 completed responses.
	 1 Online workshop held from 3-6pm on 5 August 2021. 18 participants.
	 Projectura completed 0 telephone interviews.
	 100 random phone calls completed by Jetty Taverner.
	 The results will be provided by Jetty Taverner.
	The profile of the participants shows a broad cross-section of the Yass Valley community were involved in terms of age, gender, location, and diversity characteristics.
	Figure 66. YV – Respondent location
	Future engagement stages for the Community Strategic Plan should aim to improve representation of:
	 People aged 18 to 49 years (Tertiary education and independence, Young workforce, Parents and homebuilders).
	 Males.
	 People with a disability.
	 Aboriginal and Torres Strait Islanders.
	 People from non-English speaking backgrounds.

	Yass Valley Council
	Are we on track?
	The people of the Yass Valley region have an existing Community Strategic Plan. As part of the review and update of this document, we asked the community if they thought the plan was tracking well and if they had any feedback.
	Q1. How do you feel about the vision in the adopted Tablelands Regional Community Strategic Plan 2016-2036?
	n=264
	Figure 67. YV – Satisfaction with vision
	Yass Valley Council is one of three Councils that adopted the Tablelands Regional Community Strategic Plan. Through the Towards 2042 Stage 1 engagement, 264 people provided feedback on the Vision across all engagement methods. 50.4 percent were happy ...
	Of the 262 responses, 100 comments were provided to expand on peoples view of the Vision. Of those comments 18 were suggestions for additions, alterations, refinements or requests for definitions. A summary of suggested improvements is included below.
	Q2. Have you read the Tablelands Regional Community Strategic Plan 2016-2036?
	n=269
	Figure 68. YV – Read CSP
	Across the engagement, 59.9 percent of people had read the CSP. Those that had read the CSP were asked further questions. Their responses are detailed on the following pages.
	Within the plan, there are 5 high level strategic priorities. The strategic priorities are:
	1. Our environment.
	2. Our economy.
	3. Our community.
	4. Our infrastructure.
	5. Our civic leadership.
	Q3. Do you agree with these strategic priorities?
	n=141
	Out of the 141 responses, over 82 percent indicated they agreed with the strategic priorities outlined in the Tablelands Regional Community Strategic Plan. 7.1 percent of respondents indicated they were not in agreement with these priorities.
	Figure 69. YV – Strategic priorities support
	Q4. Do you think we’re on track with delivering the 5 high-level strategic priorities?
	n=138
	In terms of delivering on the strategic priorities, over half of respondents indicated that they believed they were on track or partly on track for each priority except for that of ‘our infrastructure’ (with over half of respondents believing they wer...
	Figure 70. YV – On track with strategic priorities
	Q5. Is anything missing in the Tablelands Regional Community Strategic Plan 2016-2036?
	n=62
	Yass Valley Council partnered with Upper Lachlan Shire and Goulburn Mulwaree Councils to develop and adopt the Tablelands Regional Community Strategic Plan. The Plan has five themes including our environment, our economy, our community, our infrastruc...

	Yass Valley Council
	Where are we now?
	Q6. What makes your community a great place to live?
	n=418
	Yass Valley residents were asked to identify what made their community a great place to live. 1,434 insights were provided by 418 people across six engagement methods including drawing sheets, pop-ups, submissions, online surveys, discussion guides, a...
	The top five rating strengths identified across all methods include the beautiful natural environment, lifestyle, local people and spirit, peace and quiet, sense of community, and location and convenience. Comments relating to these strengths include:
	Beautiful natural environment (14.9 percent): The natural beauty and environment. Landscape, native flora and habitat, clean rivers and abundance of nature-space.
	Lifestyle (12.6 percent): A relaxed lifestyle that has a rural atmosphere. Easy access to facilities and shops when needed. A balanced lifestyle without too much traffic or hustle and bustle.
	Local people and spirit (10.0 percent): Proximity to the sea, mountains and bushland. Having access to local parks and away from the large metropolitan centres.
	Peace and quiet (8.4 percent): Peaceful living, with tranquil character and quiet neighbourhoods.
	Sense of community (8.2 percent): There is a community spirit, with connection between people, a welcoming atmosphere, and people who support one another.
	Location and convenience (8.2 percent): Convenient access to Canberra and other major cities for jobs and shopping. Location is surrounded by nature and allows for trips to the coast and the ski fields.
	Figure 71. YV – Strength attributes
	Of all the responses for this question about community strengths, 86.2 percent were received through the online survey. 7.9 percent were gathered from primary aged children through the drawing sheet activity – a large portion of these drawing sheets i...
	Q7. What do you think are the main challenges facing our community?
	n=341
	The Yass Valley community considered the main challenges facing their community. 1,304 insights were provided by 341 people. Most feedback was received through the online survey (over 90 percent), however other engagement methods included pop ups, dis...
	The top five challenges identified by participants across the engagement methods were governance and leadership, changing demographics and size, environmental sustainability, jobs and employment and climate change and adaptation. A summary of comments...
	Governance and leadership (12.6 percent): Leadership and governance. Organisational competence and community engagement.
	Changing demographics and size (10.9 percent): Increasing population and evolving communities, retaining the rural lifestyle of the area, ensuring infrastructure is well planned for and keeps up with growth, and catering for older people.
	Environmental sustainability (10.2 percent): Long term environmental sustainability and water security.
	Jobs and employment (10.1 percent): Attracting and retaining a skilled workforce and local job opportunities.
	Climate change and adaptation (8.7 percent): Preparation for extreme weather events and natural disasters and adapting to and taking action on climate change.
	Figure 72. YV – Challenge attributes
	The overwhelming majority of responses to this question were made by participants through the online survey. The major challenges identified through that method align with the 5 outlined above. However, there was some challenges that were comparativel...

	Yass Valley Council
	Where do we want to be in 10 years’ time?
	Q8. What have you seen in another area/shire that you think would work well in your community?
	n=238
	The Yass Valley community were asked if they had seen anything in another area or shire that would be good in their community. Of the 238 respondents, 78.6 percent answered ‘yes’, resulting in 179 people sharing their suggestions. The feedback finding...
	The top five categories of improvements the community would like to see include improved infrastructure, parks and green space, economic growth, more activities and events, and town planning.
	Figure 73. YV - Major suggestions from other areas
	Comments relating to these categories include:
	Improved infrastructure (20.1 percent): A heated indoor pool, library facilities, recreational facilities such a bike tracks and gym facilities, and streetscape beautification and maintenance.
	Town planning (14.0 percent): Revitalising the town centre, improved presentation of the town and streetscapes, limit to development and overcrowding, and maintaining the rural atmosphere.
	More activities and events (14.0 percent): Cinema, community activities such as walking groups, festivals, events, family-friendly events, and arts and culture options.
	Parks and green space (12.8 percent): Rail trail, more walking baths, beautification of gardens and parks, and additional barbeque and picnic areas.
	Environmental sustainability (10.1 percent): A focus on green waste and recycling collection, leadership around conservation and climate action, and preserving natural areas.
	Most of the responses to this question came from participants completing the online survey (90.5 percent). The findings aligned strongly between all engagement methods. The inputs gathered through the discussion guides method, while small in statistic...
	Q9. What is one thing you would like to see achieved in your community in the next ten years?
	n=335
	The Yass Valley community were asked what they would like to see achieved in the next 10 years. 426 insights were provided by 335 people.
	The feedback was provided across six engagement methods, including drawing sheets, community pop-ups, submissions, an online survey, discussion guides, and an online workshop.
	The top five categories of the one thing the community would like to see achieved in the next 10 years across all methods of engagement include infrastructure, sports and recreation facilities, environmental impact, beautification and town identity an...
	Infrastructure (19.5 percent): Better roads, a bypass of Sutton Village, improved drainage, sealing dirt roads, and improved water quality.
	Sports and recreation facilities (13.8 percent) A heated, indoor swimming area, upgrading sports facilities, and additional playgrounds for children.
	Environmental impact (9.6 percent) Improved planning for climate change, energy independence and use of green energy solutions, sustainable practices, and conservation of natural areas.
	Beautification and town identity (8.2 percent): Maintaining the rural character despite population growth, keeping the town clean, revitalising the main street, and fixing up old buildings.
	Better council (8.0 percent): Community engagement and increased consultation, inclusion and transparency, improved value-for-money, and improved council operations.
	Figure 74. YV - Priorities
	Many of the responses to this question came from the online survey (49.3 percent). A significant portion were also contributed primary school aged children completing drawing sheets (22.1 percent). While not scoring in the top five categories, the par...

	Yass Valley Council
	How will we get there?
	Q10. What services or projects do you think Yass Valley Council should be prioritising, or lobbying other levels of government for?
	n=307
	The Yass Valley community were asked what services and projects they would like Council to focus on. 307 participants voices were heard and provided 1,066 separate inputs. Most feedback was received through the online survey (over 95 percent), however...
	The top six services and projects identified by participants across the engagement methods were community buildings and facilities, roads and parking, aquatic facilities, climate change and adaptation, and cycle, shared pathways and footpaths and envi...
	Community buildings and facilities (6.7 percent): Spaces for community to gather, such as a memorial hall or community centre.
	Roads and parking (6.0 percent): Improved roads and parking, including maintenance.
	Aquatic facilities (5.8 percent): Facilities dedicated to aquatics, including indoor heated pools with family-friendly spaces and activities.
	Climate change and adaptation (4.7 percent): Council taking leadership role in climate change mitigations and adaptation.
	Environmental stewardship (4.0 percent): Conservation, community groups helping to maintain the areas natural landscape and resources.
	Cycle, shared pathways and footpaths (4.0 percent): Additional cycle paths, footpaths, and bike lanes.
	Figure 75. YV – Services & projects
	The majority of responses to this question were made by participants through the online survey (95 percent). The priority services and projects identified through that method align with the 5 outlined above. While the number of discussion guides was m...
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